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Abstract 

Objective:  To know the reasons for selling the turmeric through regulated markets and to identify the various 
problems faced by the turmeric farmers in regulated markets. 
Methods/Statistical analysis: In this study, both primary and secondary data were used. The necessary primary 
data were collected with preliminary tests, structured and disguised interview schedules from farmers who 
cultivate turmeric and sell turmeric in regulated markets. The necessary secondary data were collected from the 
government's report, government website and Season and Crop Report of Government of Tamil Nadu. The 
sample size of this study is 99 farmers. Farmers who cultivate turmeric products, and also sell their products in a 
regulated market in all areas of the Erode district. The primary data was analyzed with the help of simple tabular 
and percentage method. 
Findings: The results observed that 40.40 percent of them had in the age group of 40–50 years and their 
educational status of the farmers was higher secondary level and the farmers have experienced between 10 years 
to 20 years. Most of farmers are afraid to go home or even stay in town with their work and also lack of market 
infrastructure.  
Application/Recommendation: The study recommended that only by replacing the services offered by 
merchants and agents who regulate the markets can they demonstrate their presence in the sphere of their 
activities. It is hoped that if all proposals are implemented, a regulated market can become a development tool 
for the economic well-being of the majority of farmers. 
Keywords: Turmeric, Erode, Regulated Market.  

Introduction 
Turmeric is a tropical perennial plant, owned by India and Indonesia, is grown in all 

tropics around the world. It is also called the "Golden Spice of Life", which is one of the most 
important spices used as the main ingredient in cooking around the world. This is a main 
financial spice cultivated in India. Indian turmeric is considered the best in the world. India 
has grown only 6 percent of the total spice and flavoring area, and India is the largest 
producer and turmeric exporter in the world and accounts for 78 percent of the total 
production. In addition, the second largest source of foreign currency in India's spice. India 
uses about 80 percent in turmeric. India's largest turmeric producing states in Andhra 
Pradesh, Tamil Nadu, Orissa, Karnataka, West Bengal, Gujarat and Kerala. Andhra Pradesh 
(71.61 thousand hectares), higher production of 371.64 tonnes. Then comes Tamil Nadu and 
Orissa and West Bengal. Andhra Pradesh accounts for 31.11 percent of the total turmeric 
production in India. In Tamil Nadu, cultivated in 67246 hectares, producing 368411 tonnes. 
Dharmapuri, Erode and Salem districts are cultivating large areas. 
Statement of the Problem 

Typically, the turmeric varieties are produced by small farmers. Turmeric cultivation 
in Tamilnadu create more jobs especially among the rural population. From the first harvest 
to the production of nursery, a lot of manual worker requires to work. Introduction of 
mechanical plants in turmeric cultivation is almost impossible due to its normal nature, and 
therefore should be based on human labour to preparation of land, spraying pesticides and 
manuring, weeding and harvests. Marketing, packaging, storage, transportation, time and 
price fixes are the problems faced by the farmers. High price fixing increases the income of 
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farmers, but in the market, farmers cannot determine the prices of its products. Merchants and 
middleman took charge of it.  In this article, an attempt is made on various problems faced by 
the farmers to sell their produce in regulated markets. 
Objectives of the Study 

The objectives of the study are to know the reasons for selling the turmeric through 
regulated markets and to identify the various problems faced by the turmeric farmers in 
regulated markets. 
Methodology  

This study is an empirical study based on a survey method. In this study, both primary 
and secondary data were used. The necessary primary data were collected with preliminary 
tests, structured and disguised interview schedules from farmers who cultivate turmeric and 
sell turmeric in regulated markets. The necessary secondary data were collected from the 
government's report, government website and Season and Crop Report of Government of 
Tamil Nadu. The sample size of this study is 99 farmers. Farmers who cultivate turmeric 
products, and also sell their products in a regulated market in all areas of the Erode district. 
The primary data was analyzed with the help of simple tabular and percentage method.   
Results of the Study 

The results of the study are presented in three main parts viz., (i) socio-economic 
characteristics of the sample turmeric farmers, (ii) Reasons for the Preference of Selling the 
Produce through Regulated Markets and (iii) Problems Faced by the farmers in Regulated 
Markets in Erode district. 
 Socio-Economic Characteristics of the Sample Farmer  

This part is mainly devoted for the study of the socio-economic characteristics of the 
selected sample turmeric farmer in Erode District. The important socio-economic 
characteristics chosen for analysis in the study are age, educational status, and year of 
experience among sample turmeric farmer. 

Table-I: Socio-Economic Characteristics of the Sample Farmer  
Socio-Economic Characteristics Frequency Percent 

Age Group 
Below 40 years 12 12.12 
40 - 50 years 40 40.40 
50 - 60 years 20 20.20 
Above 60 years 27 27.27 

Educational Status 
  

Illiterate 29 29.29 
Primary School Level 11 11.11 
Higher Secondary School Level 43 43.43 

College Level 16 16.16 
Year of experience 

  
Less than 10 years 23 23.23 
10-20 years 35 35.35 
20-30 years 26 26.26 
More than 30 years 15 15.15 
Total 99 100.00 
Source: Survey data  
 From table-I, it is observed that out of the 99 sample turmeric farmer selected for the 
study, 40.40 percent of them had in the age group of 40–50 years and their educational status 
of the farmers was higher secondary level and the farmers have experienced between 10 years 
to 20 years. 
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Reasons for the Preference of Selling the Produce through Regulated Markets 
Samples respondents from turmeric farmers sold their products in a regulated market, 

mainly in the hope of raising prices. In regulated markets, each producer's products are 
produced in separate batches with an identification number for each. A farmer can present his 
products for sale in one or more batches in classes. Traders visit the market before the 
planned time for sales announcements and avoid all those that are sold. They are equipped 
with promotional brochures that indicate the quantity and price of the lot. Then folds are 
placed in a closed box. Slugs in the box are exported at the specified time and compared by 
market representatives. The maximum price offered for each batch is announced, and the 
manufacturer's agreement for this price. If the manufacturer agrees, the batch is declared sold 
to the seller who offered the highest price. The study showed the main reasons for the 
predominant sale of products in regulated markets. The table-II shows the rank and 
percentage of the reasons for selling the produce through Regulated Markets. 
Table-II: Reasons for the Preference of Selling the Produce through Regulated Markets 

Sl.  
No. 

Reasons No. of farmers Percentage Rank 

1 No commission 140 81.43 II 

2 Absence of intermediaries 93 55.32 VI 

3 Correct Weight 152 88.1 I 
4 Immediate Payment 128 74.76 III 
5 Remunerative Price 111 65.32 IV 
6 Government Agency 83 49.76 VII 

7 Market Facilities 99 58.65 V 
8 Time Savings 75 45.32 VIII 

Source: Primary Data,  Note: Multiple Answers Considered 
Regulated markets provide a weight and a precise measure for weighing agricultural 

products. This is the main reason why farmers sell their products on regulated markets. This 
reason stands out and occupies the first place in the reasons for preference. In addition, it is 
reported that the reason for this preference for regulated markets is fraud involving private 
agencies. Another important reason is the absence of commission. This opinion is supported 
by 81.43% of farmers. This is because farmers do not have to pay a single share to the market 
committee. 

Immediate payment by merchants for the sale of goods ranks third in the list and is 
74.76 per cent. This represents a real benefit to farmers with respect to sales through agencies 
other than regulated markets, on which deferred payment is made. The preferential price is 
the result of a closed auction system, followed by regulated markets for agricultural products. 
It encourages farmers to choose regulated markets. He is fourth in the list. Regulated markets 
offer the best market opportunities, such as commercial warehouses, drying floors, carports, 
etc. for farmers. It is also one of the reasons for the sale of products on regulated markets, in 
agreement with 58.68% of farmers. It is reported that 49.76% of farmers prefer regulated 
markets because they are run by a government agency. Finally, the "saving time" is the 
reason reported by 45.32% of farmers. They also pointed out that the sale was concluded 
within one day for regulated markets, but for other organizations it took two to three days or 
sometimes a week.  
Problems Faced by the farmers in Regulated Markets 

It is an attempt to discover the different problems faced by farmers while marketing 
their agricultural products through regulated markets. Such problems are identified and 
presented in Table III. 

Table-III: Problems Faced by the farmers in Regulated Markets 
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Sl. 
No. 

Problems 
No. of 

farmers 
Percentage Rank 

1. Lack of competition among traders 35 21.97 IV 

2. Delay in disposal 82 48.04 III 
3. Urgent payment 130 74.75 I 

4. Lack of market instruments 87 50.82 II 

5. Inadequate vehicles  10 8.03 VII 

6. Collusion of traders  26 16.91 V 
7. Corruption of Weighmens’ 17 11.93 VI 

8. Bad attitude on the part of market officials 3 3.59 VIII 

Source: Primary data Note: Multiple Answers considered 
Table-III shows that 74.75% of farmers, late payments are the main problem when 

using regulated markets. It is reported that farmers are forced to wait until late in the evening 
to receive payment. As a result, most of them are afraid to go home or even stay in town with 
their work. The second place in the list of different problems faced by farmers is the lack of 
tools. This represents 50.82% of farmers. It is reported that only a limited number of tools are 
available in the markets, and this is not sufficient to meet the requirements, especially in high 
season. 48.04% of farmers report that 48.5% of farmers experience delays in recycling. As 
reported by 21.97% of farmers, the lack of competition among traders is the fourth problem 
in the use of regulated markets. Collusion of traders will be a problem for 16.91% of farmers. 
They noted that the existing system allows traders to quote low prices in consultation with 
each other. Sixth place is taken by serious corruption. According to 11.93% of farmers, the 
scales required recommendations to weigh the product in time and without leakage. 
Inadequate transport in rural areas will be a problem for the use of regulated markets by 
8.03% of farmers. Finally, 3.59% of farmers said that the mistreatment of market 
representatives posed a problem in the use of regulated markets. 
Conclusion 

The remedy is recognition that many manufacturers can be improved not only by 
introducing certain provisions to regulate the agricultural market, but also by providing basic 
marketing services such as collection, sorting, transportation and credit. Only by replacing 
the services offered by merchants and agents who regulate the markets can they demonstrate 
their presence in the sphere of their activities. It is hoped that if all proposals are 
implemented, a regulated market can become a development tool for the economic well-
being of the majority of farmers. 
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