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Abstract - A study has been conducted with women entrepreneurs in unorganised sector, to 

investigate the various factors that motivate women to enter into business and the problems faced by 

them in running their business enterprise. The primary data have been collected from 50 women 

entrepreneurs involved in manufacture of products in unorganised sector through interview schedule 

and analysed using Friedman test, Weighted Average Score analysis and Garrett Ranking Score. The 

results of the study indicate that, majority of the women entrepreneurs have entered into business to 

earn more income, to gain self identity and to supplement additional income for their family. It has 

been also found that, major problem faced by women entrepreneurs in running their business is, lack 

of finance. It has been concluded that women entrepreneurs face multiple problems in the business. 

However, women participation in the field of entrepreneurship is increasing at considerable rate. This 

is mainly due to change in attitude, economic independence and risk taking abilities of women, family 

support and cooperation from society. However, to achieve success in long run, there is a need for 

support in all aspects from government and society.  

Keywords: Women entrepreneurs, Motivational Factors, Problems Faced, Level of Satisfaction, 

Unornaised Sector. 

__________________________________________________________________________________ 

Introduction 

Entrepreneur is the nucleus of economic development. It is more important and 

influential in nourishing the process of economic development. Every country, both 

developed and developing countries aims towards economic development for success and 

betterment of society. So, the contribution of both men and women is important for building 

the economy of a nation. A few decades before, entrepreneurship was meant only for the male. 

But in recent years, the country has witnessed a titanic surge in the form of number of women 

entering into the entrepreneurial activity. The hidden entrepreneurial potentials of women 

have undergone a drastic change with the mounting sensitivity to the role and economic 

status in the society. Further, when compared to organised sector, the Indian economy‟s 

strength is highly witnessed with the growth of unorganised sector and the contribution of 
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women entrepreneurs towards unorganised sectors in terms of manufacturing and trading 

activity is tremendously high 

 

Women entrepreneurs represent a group of women who have broken away from the 

beaten track and are exploring new areas for economic participation. In modern society, they 

have come out of the four walls to participate in almost all the segments of the economy. 

Thus, in today‟s world, women entrepreneurs create new jobs for themselves and others and 

thereby contribute towards the progress of economic development. However, they still 

represent a minority of all entrepreneurs. Around, 50 per cent of India‟s population is women. 

Yet business spheres such as trade, commerce and industry are considered as a male preserve. 

The women entrepreneurs often face a lot of problems in starting and running their business. 

The promotion of entrepreneurship and the economic empowerment of women seems to be 

challenge for the Government, Funding agencies and non -governmental organistions. 

(Bharathi V: sunagar and Megha, Jigjular, 2013) 

Review of Literature 

Aruna (2016) has made an attempt to examine the factors that affect the performance of 

women entrepreneurs. Primary data have been collected from 200 women entrepreneurs 

through interview schedule. Simple random sampling technique has been used to select the 

sample entrepreneurs. The result of the study indicates that, factors such as generation of 

income for family, self-dependent, self-confidence and inspiration received from other 

women entrepreneurs have influenced them into business. Among various problems faced by 

women entrepreneurs, lack of finance, difficulty in combining work life, lack of access to 

market, increase in competition have been the major problems faced by women entrepreneurs. 

Nagamuthu (2018) has conducted a research study to find out the reasons that influence rural 

women to enter into entrepreneurship. Primary data have been collected from 64 women 

entrepreneurs through questionnaire. The required sample women entrepreneurs have been 

chosen using snowball sampling technique. It has been found that, two factors such as, to 

support family members, and to earn income have pushed the women towards 

entrepreneurship and other factors such as desire towards self identity, interest to use 

innovative thinking and aim to employment to others have pulled the women to enter into 

entrepreneurship. Rajitha (2016) has analysed the factors that contributes to the success or 

failures of women entrepreneurs and the problems faced by them. The data have been 

collected by administering a questionnaire to 50 women entrepreneurs in order to get 
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information from 30 women entrepreneurs of manufacturing sector and 20 women from 

service sector in Warangal sector. The sample respondents have been selected using 

purposive sampling method. The data have been analysed using statistical tools such as 

simple percentage method, and chi-square test. The result revealed that, in case of 

manufacturing sector, to express creative ideas, to get success in business and pave way for 

their children to enter into business, and for economic necessity, the women entrepreneurs 

enter into business. Whereas the women entrepreneurs in service sectors gets motivated by 

aim towards self-reliance, dislike to work under the control of a person,  interest to earn 

more money. Rekha Panchal and Kavita Dua (2013) have conducted a study to findout the 

factors that motivated women for becoming entrepreneurs. Primary data have been collected 

from 130 women entrepreneurs through questionnaire. The result of the study has evidenced 

that factors such as economic difficulties and challenging atmosphere, women entrepreneurs‟ 

interest towards family up gradation, family situation, their knowledge, economic support 

from family, expectation for success in their career, social independency, business reputation 

and honor from society motivated them to enter into business. Seetha (2015) has analysed the 

various motivational factors responsible for women entrepreneurs to start up their own 

enterprise. A sample size of 180 respondents has been selected on the basis of convenience 

sampling method and data have been collected using structures questionnaire. The data 

collected for the study have been analysed using chi-square analysis and ANOVA. The 

chi-square test has indicated that there is no significant association between the problems 

faced and discussion with employees to solve managerial problems and tactics followed to 

slove managerial issues. Further, ANOVA analysis has indicated that there is a significant 

difference between demographic profile of the respondents and the reasons stated by them for 

starting the business. 

Significance of the Study 

 Today‟s women have broken the glass ceiling and scaled new frontiers in business by, 

bringing fresh ideas into the commercial and tech landscape of India. These innovations are 

actively reshaping engineering, technology, design, handicrafts, weaving, agriculture, organic 

farming and other cultural and creative industries. The new age women entrepreneurs are 

bringing an equal number of women, in all the fields. This equalisation can enhance the 

Gross Domestic Product of a developing country like India by over 27 per cent. With women 

comprising over 48 per cent of the country‟s population, it is impossible to think of economic 

growth without women as the fundamental drivers of change. It is projected that by 2025, 
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India‟s GDP will get an additional boost of 16 per cent, by integrating women into the 

workforce.  

The theme of the 8
th

 edition of Global Entrepreneurship Summit, „Women first Prosperity 

for all‟, highlighted that when women do better, countries do better. To achieve inclusive and 

equitable socio-economic growth, it is necessary to ensure that at least 25 per cent of 

entrepreneurs in the country are women by 2025. Over the past few years, India has 

witnessed record growth in women entrepreneurship and ensuring increase in 

entrepreneurship. To motivate women to enter into entrepreneurship, Government has also 

introduced several schemes for women entrepreneurs. It has offered several skills 

developmental programmes and vocational training. It has taken steps to include 

entrepreneurial programmes as part of curriculum in schools and colleges. However, these 

factors do not seem to be the prime factors in motivating women towards entrepreneurship 

due to lack of awareness about schemes among women entrepreneurs in unorganized sector. . 

According to the Sixth Economic Census by the National Sample Survey Organisation 

(NSSO), only 14 per cent businesses in India are run by women. It is estimated that over 90 

per cent of finance requirement for women entrepreneurs is met through informal channels 

since they are unable to source formal, collateralfree and transparent financing for their 

enterprises. 

 This is further validated by the Master Card Index of Women Entrepreneurs 2018 

(MIWE) which observed that cultural bias and a lack of access to financial services were 

amongst the major hindrances for women business owners in India. Apart from finance, 

women face a lot of problems in running their enterprise such as lack of technical knowledge, 

marketing problems, lack of self confidence, poor family support, middlemen exploitation 

and the like. Therefore, there is an urge to find out the factors that influence women towards 

entrepreneurship, and to find the factors that act as a hindrance in running their enterprise. 

Further it is very important to create an enabling environment for women to overcome 

problems and to pursue their entrepreneurial aspirations.  

Statement of the Problem  

Women entrepreneurship has been recognized during the last decades as an untapped 

source of economic growth (Paraminder kaur snd Gurupdesh kaur, 2014). Moreover, the 

transformation of the social fabric of the Indian society, in terms of increased educational 

status of women and varied aspiration for better living, necessitated a change in the life style 

of Indian women (Goyal and Prakash, 2011). Apart from education and exception for a better 
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living, various other factors, such as desire to be independent, ambition to become an 

entrepreneur, thrust to expose the skill, knowledge and creativity also motivates women to 

enter into business. Women-run enterprises accounts for about one-fifth of the estimated 6.3 

crore units in the informal sector.The entrepreneurial talents in enterprising women have 

converted them from the position of job seekers to job givers especially in informal sector. 

Apart from desire to earn more income and aim to earn additional income and support family 

financially, many other factors such as interest towards self identification, willingness to 

explore the knowledge and skill, success stories of friends, drive women to step into 

entrepreneurship. However, despite the innumerable initiatives taken by women to venture 

beyond their domestic walls and enter into business, there seems to be several challenges that 

create obstacles to their business. (Tina Edwin, 2018)  

Women entrepreneurs face various problems in running their business. Women have to 

perform household duties while operating a business. In such a situation, women face 

challenges and struggles from various dimensions such as lack of finance, lack of mobility, 

dual role, lack of social networking, gender discrimination and the like. Taking these aspects 

into consideration a study has been conducted to investigate the various factors that motivate 

women to enter into business and the problems faced by them in running their business 

enterprise in unorganised sector. 

Objectives  

 The study has been conducted with objectives 

 To find out the factors that motivated the women entrepreneurs to enter into 

business 

 To identify the problems faced by the women entrepreneurs in their business  

Research methodology 

The study has been carried out by adopting the following methodology. 

i) Sources of Data  

The study is essentially based on primary data collected from women entrepreneurs 

in unorganized sector, of Pollachi taluk. For the convenience of the respondents, the 

interview schedule method has been chosen and the interview schedule focused on 

modules such as socio economic and business profile of the women entrepreneurs in 

unorganised sector, factors that driven them towards entrepreneurship and problems faced 

by them in conducting their business activities.  

ii)  Sample Size  
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The study has been conducted in town panchayats of Pollachi taluk. There are 14 

town panchayats in pollachi taluk. Convenience sampling method has been used to select 

the sample women entrepreneurs. Out of 14 town panchayats, data have been collected in 

five town panchayats, namely Anaimalai, Suleeswaranpatti, Samathur, Kinathukadavu 

and Zamin Uthukuli from women entrepreneurs, involved in the manufacture of ten 

products viz., ready to cook items, snacks, pickle, pappad, Candle, Agarbatti, Home 

cleaners, Juices & Beverages, Imitation jewelers, Masala powders. The primary data have 

been collected from 50 women entrepreneurs. The sample 50 respondents comprise of ten 

women entrepreneurs in each selected town panchayat. 

iii)  Tools of Analysis 

The data have been analysed using tools Friedman test, Weighted Average Score 

analysis and Garrett Ranking Score. 

Findings 

 Socio - Economic and Business profile of Women Entrepreneurs 

  The various factors such as age, marital status, type of family, family income, capital 

invested, source of fund, total year of experience etc., have been analysed using simple 

percentage factors. 

Table 1 – Socio - Economic Profile of Women Entrepreneurs 

Socio economic Profile Number Percentage 

 

 

Age 

Up to 30 years 5 10.0 

31 years – 35 years 20 40.0 

36 years – 40 years 11 22.0 

41 years – 45 years 10 20.0 

Above 45 years 4 8.0 

 

 

Educational level 

Illiterate 3 6.0 

Up to primary level 4 8.0 

Up to high school 7 14.0 

Up to higher secondary 21 42.0 

Graduate 15 30.0 

Marital Status Married 38 76.0 

Unmarried 12 24.0 

Type of Family Joint Family 17 34.0 

Nuclear Family 33 66.0 

 

Members in the 

Family 

Up to 2 members 9 18.0 

3 members - 4 members 18 36.0 

5 members  - 6 members 15 30.0 

Above 6 members 8 16.0 
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Family Income 

 (per month) 

Up to Rs.20000 24 48.0 

Rs.20001 –Rs.30000 20 40.0 

Rs.30001 –Rs.40000 4 8.0 

Above Rs. 40000 2 4.0 

Surplus of Business 

Income  

(per month) 

Up to Rs. 5000 12 24.0 

Rs.5001- Rs.10000 19 38.0 

Rs. 10001 – Rs.15000 10 20.0 

Above Rs.15000 9 18.0 

 Source:  Primary data 

  The Table 1 shows that, out of 50 women entrepreneurs, 26 per cent of them belong to 

age group ranging between 31 year to 35 years, 42 per cent of them have studied up to higher 

secondary level, 76 per cent of them are married, 66 per cent of the women entrepreneurs are 

in nuclear family, 36 per cent of them are having 3 – 4 members in their family, 48 per cent of 

theirs family income per month is up to Rs.20,000, and surplus income of 38 per cent of 

women entrepreneurs from business per month ranges between Rs.5,001 – Rs.10,000 

 Table No. 2 – Business Profile of Women Entrepreneurs 

Business Profile Number Percentage 

 

Person Motivated to start 

Business 

Parents 7 14.0 

Husband 12 24.0 

Relatives 3 6.0 

Friends 5 10.0 

Self 22 46.0 

First Generation of 

Entrepreneurship 

Yes 39 78.0 

No 11 22.0 

Total Years of 

Experience 

Less than 1 years 3 6.0 

1 – 5 years 10 20.0 

6 years -10 years 20 40.0 

More than 10 years  17 34.0 

 

Capital Invested 

Up to Rs.20000 17 34.0 

Rs.20001 –Rs.40000 27 54.0 

Rs.40001 –Rs.60000 5 10.0 

Above Rs. 60000 1 2.0 

 

Source of Fund 

Own savings 14 28.0 

Borrowings 21 42.0 

Both own savings and borrowings 15 30.0 

Sales Turnover 

Up to Rs.10000 8 16.0 

Rs.10001 –Rs.20000 12 24.0 

Rs.20001 –Rs.30000 13 26.0 

Above Rs. 30000 17 34.0 

Regular Income from 

Business 

Yes 23 46.0 

No 27 54.0 
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Source: Primary data 

 The Table 2 shows that, out of 50 women entrepreneurs, 46 per cent, of them have started 

business by self motivation, 78 per cent of them have been first generation of entrepreneurs, 

40 per cent of women entrepreneurs have a total ear of experience ranging between 6 years – 

10 years, 54 per cent of them have invested an amount of capital ranging between Rs.20,001 

– Rs.40,000 in their business, 42 per cent of them have obtained fund through borrowings, 34 

per cent of women entrepreneurs sales turnover is above Rs.30,000 and 54 per cent of them 

do not get regular income from their business activity 

Motivational Factors  

 Factors that normally make women to be entrepreneurs include, earning more money, 

desire to be independent, to prove self identify, to supplement family income, and the like. 

Therefore, an attempt has been made to analyze the factors that motivated women to start a 

business using Garrett Score Ranking method.   

Table 3 – Factors that Motivated women to become an Entrepreneur 

Factors Score Position Garrett Score Garrett Rank 

Desire to be independent 82 58.00 4 

Self-identification 71 58.56 2 

Social status 64 56.34 5 

Supplement family income 59 58.08 3 

Earn more money 54 58.84 1 

Use skills 50 46.30 6 

Family business 45 41.24 9 

Leisure time activity 40 40.32 10 

Previous job dissatisfaction 35 41.34 8 

Success of friends & relatives 28 45.72 7 

Only means of livelihood 17 39.92 11 

   Source:  Primary data 

 From the Table 3 it is evident that, out of 50 women entrepreneurs, majority of them have 

entered into business to earn more money and ranked it first with a score of 58.84. The 

women entrepreneurs have been motivated by desire towards self –identification and ranked 

it second with a scoe of 58.56. The other factors such as, “Supplement family income”, have 

been ranked third with a score of 58.08, “desire to be independent”, have been ranked forth, 

with a score of 58.00, “Social status”,  has been ranked fifth with a score of 56.34, “interest 
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to use skills”, has been ranked sixth with a score of 46.30.   

Problems Faced by Women Entrepreneurs 

Women entrepreneurs are not free from problems in managing their units. They are 

facing a number of problems from internal as well as external environment. Therefore, an 

attempt has been made to analyze the various problems faced by women in conduct of 

business operation using Friedman test.  

Table 4 – Problems faced by Women Entrepreneurs 

Problems Mean  Std.Deviation  Mean Rank 

Difficult to  balance work and life 2.06 0.903 8.16  

Lack of education 1.92 0.922 7.42  

Low risk bearing capacity 2.10 0.886 8.25  

Lack of Finance  2.84 0.468 11.70  

Stiff competition 2.04 0.890 8.08  

Lack of confidence in women‟s ability  1.82 0.873 7.03  

   Source:  Primary data 

 The Table 4 shows that, majority of the women entrepreneurs have stated that, the 

major problem faced by them is, “Lack of finance”, and have assigned first rank with a mean 

value of 2.84. Like wise, the women entrepreneurs have assigned second rank to, “Low risk 

bearing capacity”, with a mean value of 2.10, third rank to, “Difficult to balance work and 

life” with a mean value of 2.06, forth rank to, “Stiff competition”, with a mean value of 2.04 

and assigned fifth rank, with mean value of 1.92 and sixth rank with a mean value of 1.82 to 

the problems such as, “Lack of education”, and “Lack of confidence in women‟s ability”, 

respectively. 

Women Entrepreneur’s Level of Satisfaction towards their Business 

The most significant aspect of women‟s participation in entrepreneurship process is that 

it will connect them in the development process of the economy. But women will participate 

in their business activity, only if they get complete satisfaction in their business. So, an 

attempt has been to analyse the women entrepreneurs‟ level of satisfaction towards their 

business, using Weighted Average Score analysis 

Table 5 - Women Entrepreneurs Level of Satisfaction towards their business 

Factors HS S N DS HDS Total Score Rank 

Subsidy from Government 9 4 5 13 19 121 13.50 VI 
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Support from family members  19 11 10 4 6 183 20.42 I 

Profit earned from the business  11 10 10 12 7 156 17.41 III 

Social Recognition 11 7 5 13 14 138 15.40 IV 

Availability of channel of distribution 17 9 6 10 8 167 18.64 II 

Support from NGO‟s 5 9 9 16 11 131 14.62 V 

 Source: Primary data, HS-Highly Satisfied, S-Satisfied, N–Neutral, DS –Dissatisfied, HDS –Highly Dissatisfied 

The Table 5 shows about the women entrepreneurs‟ level of satisfaction towards their 

business base on the application of Weighted Score Analysis. Majority of them have stated 

that, they are highly satisfied with regard to, “Support from family members” and assigned 

first rank with a mean score of 20.42. Next, the respondents have assigned second rank to, 

“Availability of channel of distribution for their products with a mean score of 18.64. the 

women entrepreneurs have assigned third rank with a mean score of 17.41, forth rank with a 

mean score of 15.40, fifth rank with a mean score of 14.62, sixth rank with a mean score of 

13.50, to the factors, “Profit earned from the business”, “Social Recognition”, “Support from 

NGO‟s”, and “Subsidy from Government” respectively 

Suggestions and Recommendations 

 In order to motivate the women towards entrepreneurship, to create awareness about 

economic independency and to enable the women to overcome the problems faced by them in 

operating their business, the following suggestions have been made, 

 The Governemnt and NGO‟s should identify women with different literary levels in 

proper groups and create awareness about entrepreneurship and its importance as job 

providing avenues rather than job seeking ventures  

 Training in entrepreneurial attitudes should be started at high school level through 

well-designed courses which may build confidence through behavioral games 

 The Government should introduce new schemes in terms of low cost start ups, grants,  

special cooperatives for sale of products and the like to fuel up the performance of 

women entrepreneurs in unorganised sector 

 Big Companies should join hands with women entrepreneurs to work as a team and 

attain mutual benefit of sharing resources and profits. 

 Vocational training to be provided to women to enable them, understand the 

production process and production management. 

 In orde to reduce production cost and earn regular profit, rural women entrepreneurs 

should establish common projects such as, Collective marketing, Bulk purchasing, 
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Common facilities, e.g. to share machinery, a warehouse facilities, Group-owned 

enterprises, Increased participation level in gram sabha meeting etc., 

Conclusion 

The contribution of rural women to the economy is quite significant. The contribution of 

rural women entrepreneurs in the informal sector to the economy was unrecognized till today. 

The problems and difficulties faced by them are unnoticed. Lack of mobility and capital 

investment was the major problem of rural entrepreneurs. They are facing various constraints 

both financially and from the society, Dual role of women increases their work-family 

conflicts, lack of proper assistance and knowledge acts as the barrier for rural women 

entrepreneurship to run their business. The women entrepreneurs are using entrepreneurship 

as a coping strategy to overcome their problems. Rural women entrepreneurs have various 

skills towards running a business but the exposure towards business in village is limited. 

Government should provide proper training and assistance to rural women in order to develop 

rural entrepreneurship in the informal sector. It can be concluded that women entrepreneurs 

faced multiple problems in the business. It can be said that today society is in a better position, 

wherein women participation in the field of entrepreneurship is increasing at considerable 

rate. This is mainly because of change in attitude, economic independence and risk taking 

abilities of women, family support and cooperation by society members. However, to achieve 

success in long run, there is a need for support in all aspects from government and society.  
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