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Abstract: 
 
Radio is an important media for social development. It is being used for social development since its arrival. In 

India it arrived in 1923 and made a slow progress in early years but after independence it reaches the zenith. 

Frequency Modulation brings revolution in the field of broadcasting system of India. It has given a new 

dimension. The broadcasting system mainly used by All India Radio for information dissemination, knowledge 

propagations, rural development, natural crisis, war situation, entertainment etc. It has shown its utility in 

various field and proved success. Several case studies have been shown the significance of radio in social 

development. In a nutshell radio is a valuable mass media for social development. 
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Introduction: 

Radio is an important mass media since its arrival in the early 20th Century. It importance gradually increased by 

passage of time. Radio is now an integral part of our daily life and it has made a wide contribution in the social 

development of India. In the early days Radio Broadcasting is a wide network system of government monopoly 

under the supervision of All India Radio. 1However Radio Broadcasting began in India during the British rule as 

a private enterprise in 1923, the Radio Club of Bombay made the first ever broadcast in the country. This was 

followed by the setting up of the Calcutta Radio Club five months later. 2The Indian Broadcasting Company 

(IBC) came into being on July 23, 1927. The British government and few Indian business men realised the 

utility of Radio as a medium for information dissemination, and entertainment which bind together amateur 

Radio Clubs of Calcutta, Madras, Bombay and Lahore to form Indian Broadcasting Company (IBC). The event 

was precious as the Lord Irwin, who was the viceroy of India himself arrived to inaugurated the service of 

Indian Broadcasting Company. However IBC became financially week and the service was closed within few 

years. In 1930 the broadcasting system revives under the supervision of British Government and took the name 

of Indian State Broadcasting Service. The British government realised that the name was too big and 

inappropriate and in 1936 the name changed and formed All India Radio. During the World War II All India 
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Radio launched its External Service Division which broadcast anti Nazi and anti Japanese propaganda into 

neighbouring Asian countries for gaining the support. 

After the Indian independence in 1947 All India Radio did not show huge infrastructure it has only six radio 

stations for broadcast –Delhi, Calcutta, Bombay, Madras, Lucknow and Tiruchi along with few in princely state. 

The country had around 2, 80,000 radio set for a population of nearly 50 million. During the post independence 

era the Nehru government focus on the expansion of radio broadcasting and its infrastructure development 

process. In those day programmes were based on mainly news, current affairs, drama, music of high culture but 

film music were banned and not broadcast as it was considered low cultured in those days. 3This phenomenon of 

not broadcasting of film songs gave Radio Ceylon a huge scope to enter in India. They gain a huge popularity 

among the Indian listener. Commercial were also not broadcast in those days. All India Radio was slow in 

responding to the foreign broadcasting. In 1956 the name AKASHVANI was adopted and it was after ten years 

of independence on 2nd October 1957 Indian broadcasting system launch Vividh Bharati. It was an 

entertainment based radio broadcasting channel and launched to culminate the effect and popularity of Radio 

Ceylon. Initially it broadcast a daily five hours programme, of which sixty percent of the total time was used for 

film song and film based music, and the rest of the time broadcast devotional music, classical music, short 

stories, radio drama. Commercial was introduced almost ten years after its launch in 1967. At the end of the 

1990’s the service of Vividh Bharati was extended to twelve hours and forty five minutes each day and almost 

fourteen hours on Sunday and holidays. 

4Frequency Modulation brings revolution in the world of Radio broadcasting. Indian broadcasting system was 

also get influenced by the new system of broadcasting. In India, Frequency Modulation broadcasting started its 

venture on 23 July 1977 in Madras, and later in Jalandhar in 1992. The country’s first experimented with 

private FM broadcasts was conducted in a small tourist spot of Goa and later on  the large metropolitan areas 

of Delhi, Kolkata, Mumbai and Chennai. These were followed by the development of private stations 

in Bangalore, Hyderabad, Jaipur and Lucknow. In the early days All India Radio, a government undertaking, 

was the only radio broadcaster in India. The government then decided to privatise a certain portion the radio 

broadcasting. It sold airtime blocks on its FM channels in Indore, Hyderabad, Mumbai, Delhi, Kolkata, Vizag 

and Goa to private operators, who developed their own program content. The Times Group operated its brand, 

Times FM, till June 1998. After that, the government decided not to renew contracts given to private operators. 

Instead, in 2000, the government announced the auction of 108 FM frequencies across India, these opened up 
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the FM broadcasting industry to private sectors. Radio City Bangalore started on July 3, 2001, which is India's 

first private FM radio station. The Times Group rebranded their radio operations, establishing the Radio Mirchi 

brand. The first Radio Mirchi station began broadcasting on October 4, 2001 in Indore. Indian policy states that 

these broadcasters are assessed a one-time entry fee (OTEF), for a license period of 10 years. Under the Indian 

accounting system, this amount is amortised over the 10-year period at 10% per annum. The annual license fee 

for private broadcasters is either 4% of revenue share or 10% of reserve price, whichever is higher. India's 

earlier attempts to privatise its FM channels ran into rough weather when private players bid heavily and most 

could not meet their commitments to pay the government the amounts they owed. 

All India Radio has created a formidable structure of radio broadcasting system in India. It operates in three 

levels – National, Regional and Local. Broadcasting in to three levels is enough to reach India’s almost ninety 

eight percent of population. After the arrival of television and social media the number of radio user decreased 

but it still shows a huge listenership and its utility is no less important than any other form of media. It has 

holding enough potential to carry various developmental messages to various rural and urban sectors. It act as a 

media which disseminates information in a very accurately manner and in a very short span of time. This 

medium is not affect by geographical barriers and information can easily be transmitted through radio waves. 

The momentum of All India Radio reached the zenith after the independence. Since the independence All India 

Radio are using the broadcasting system for the socio economic and cultural development of the nation. Several 

crucial projects were launched for the welfare of the society and for the benefit of the nation. Radio has been 

used as a vital medium to disseminate information, education, awareness, culture and entertainment. Information 

helps to promote life style and social system where as education educate the society and make the people aware. 

The case study of Radio Rural Forum also shows the significance of radio in rural development. The genre of 

radio programmes of All India Radio and private broadcaster has revealed social developments of the nation are 

its main target. 

Radio and Information Dissemination: 

Radio is a mass media which beautifully disseminates the message through its clear audio and various sound 

effects. It is the medium through which various government agencies and various non- governmental 

organisation disseminating various message and information among the masses for socio economic 

development. Information which is propagated through the use of radio is also acting as knowledge for our 

society. There is no doubt about the fact that technology has given the society a powerful and persuasive mass 
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media which we called Radio and from the very beginning of its arrival the government using it for information 

dissemination. 5The Central News Organisation (CNO) came into existence in August, 1937. In the same year, 

AIR came under the Department of Communications and four years later came under the Department of 

Information and Broadcasting. Later CNO was split up into two divisions, the News Services Division (NSD) 

and the External Services Division (ESD). The News Services Division, of All India Radio broadcasts 647 

bulletins daily for a total duration of nearly 56 hours in about 90 Languages/Dialects in Home, Regional, 

External and DTH Services. 314 news headlines on hourly basis are also being mounted on FM mode from 41 

AIR Stations. 44 Regional News Units originate 469 daily news bulletins in 75 languages. In addition to the 

daily news bulletins, the News Services Division also mounts number of news-based programmes on topical 

subjects from Delhi and its Regional News Units. Government and other agencies are using the radio for news 

broadcast and for the propagation of various other messages. The radio is still relevant for information 

dissemination and playing a vital role during war situation, natural calamities and disasters. Its importance in 

information dissemination process cannot be ignored even in today’s modern society. 

Radio and Education: 

Radio is the early form of electronic media serving the mankind since its arrival. The main function of radio is 

to disseminate information and education. It arrived in India during the British era but progressing constantly 

since independence. The backbone of Indian broadcasting system ‘All India Radio’ (AIR) which is now an 

autonomous organisation under Prasar Bharati, broadcast with an objectives of propagation of Information, 

Entertainment and Education. AIR broadcast several formal and informal educational programmes for general 

as well as for special audiences. Formal and informal educations both consist of some social message and its 

main aim is social development. The formal educational programme are mainly subject or curriculum based and 

mainly focus on Literature and Arts, various subject of Science and Mathematics, Economic, Social Science, 

Mass Communication, Education, etc. It has also broadcast several carrier oriented programme for the benefit of 

younger generation. 

6Programme related to education were first broadcast during the year 1929 in Bombay on an occasional and 

informal way. It has been a regular feature for AIR since independence. AIR broadcast educational programme 

from its 73 station across the nation in different languages. The duration of each programme varies from 15 to 

30 minutes. These programmes are highly informational and motivational. The programmes are desperately 

trying to strengthen the root of Indian educational system. 

Suraj Punj Journal For Multidisciplinary Research

Volume 9, Issue 4, 2019

ISSN NO: 2394-2886

Page No: 337



In 1961 first School Educational Television came into existence whereas in July 1969 ‘Yuba Vani’ or the ‘Voice 

of the Youth’ also came into existence. It was specially made for the younger generation. The programmes of 

this channel are mainly educational and informational based. The propagation of knowledge and information for 

the benefit of youths is the ultimate objective of this channel. 7AIR has also serves a significant role in ‘Satellite 

Instructional Television Experiment’ (SITE). The programmes of the SITE were planned and produce by AIR at 

the production centre set up in Delhi, Hyderabad and Cuttack. AIR also conducts several informal educational 

programmes for the benefit of the society. Air participated and coordinated in the UNESCO’ project ‘Radio 

Rural Forum’ which is commonly known as ‘Charcha Mandals’. The project concentrates on informal education 

and rural development. These case studies are projecting wonderfully the capacity of radio in propagating 

formal as well as the informal education. 

Radio and Health Awareness:  

In a developing nation likes India with a vast population, it is difficult to take care of such large population. The 

Health and diseases has become a major issue. Health awareness programme, Health education and Public 

service Advertisements playing a significant role in it. Government and Non Governmental Organisation 

focusing on dissemination of message related to health and health awareness. Health Awareness is another field 

where radio also playing a significant role. Radio is propagating various health related message with a 

wonderful presentation. Radio is one of the most efficient forms of electronic mass media. The impact of Radio 

on the public is in highest form, various governmental and non-governmental organisations are using this forms 

of mass media for various public service advertisements related to health and hygiene. Various campaigns on 

Cancer, Dengue, Malaria and various other communicable and non communicable diseases were conducted 

through the help of Radio Broadcasting system. These advertisements are creating awareness among the public. 

The case study of 8‘Radio Health’ of Kerala is a beautiful example of radio working on health awareness and 

health communication. Radio Health is a radio based programme implemented by NRHM, Kerala since 2008. It 

is a cost effective, sustainable and Participatory community health education programme. It shows highly 

effective in its mission. 

Radio and Rural Communication: 

India has shown a huge rural and semi urban sector, which need a proper infrastructure for sustainable 

development. Information and effective communication are playing a significant role in developmental process 

and radio is acting a key role in it. Radio is serving as an important tool of rural communication from the early 
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days of its arrival. The Dominant Paradigm accepted its importance and signifying as tool of modernization. In 

India it has played a major role in various rural developmental programmes. One of the vital radio project that 

India has seen is 9‘Radio Farm Forum’ in 1956 which started in Bombay. The project was financed by UNESCO 

and promoted with an active co-operation of Government of Maharashtra. The broadcast was successfully 

carried out by Poona AIR station. The project use radio for disseminating a wide range of information in around 

145 villages spread over five Marathi dominated state of Maharashtra. However on November 1959 the 

Community Development and Co-operation minister Shri. S.K.Dey inaugurated the All India Radio’s ‘Radio 

Rural Forum’ project. It is also known as ‘Charcha Mandals’. It was an ambitious project and an extension of 

Radio Farm Forum of Maharashtra. More than 70,000 community radio sets were installed across the country 

for the dissemination of information about agriculture. Initially it proved success but later Vidyalankar 

committee found that 50 percent of the radio sets were not in working condition. 

Community Radio and Social development: 

Community Radio is the medium which serve as a voice for the voiceless. It is the radio which is used for the 

community and which is controlled by the community. It reflects the interest and needs of the community. 

10Louie Tabing (2000) define community radio station as “one that is operated in the community, for the 

community, about the community and by the community”. It is the medium which is used for the development 

of community or social groups. Sociology defines community as a space where a group of interacting people 

live. Community radio is a type of radio service which serves a particular community and is also run by that 

community. An essential feature of community media is that since it is completely free from the clutches of the 

market, profit motive. Community radio derives its genesis from the fundamental principles of democracy 

necessarily entailing equal and active participation in civic affairs and freedom of speech and expression. It is 

used to disseminate information for the welfare and benefit of the community. It provides a platform for the 

local people or groups to tell their own stories share their experiences and thus become active contributors and 

participants of the media. In this way, people become creators of their own community specific media. In a way 

it also broadens their horizons of thinking and over time may even lead to a scenario where they will be 

increasingly aware of the national issues of importance.  

11In many parts of the world, community radio acts as a vehicle for the community and voluntary sector, civil 

society, agencies, NGOs & citizens to work in partnership to further community development as well as 

broadcasting aims. Social awareness programmes can also be propagated to the people through the use of 
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community radio. The first community-based radio station, licensed to an NGO was launched on 15 October 

2008, when ‘Sangham Radio‘ in Pastapur village, Medak district, Andhra Pradesh state, was switched 

on. Sangham Radio, which broadcasts on 90.4 MHz, is licensed to Deccan Development Society (DDS), an 

NGO that works with women’s groups in about 75 villages of Andhra Pradesh. Thus, community radio acts a 

source of effective communication for various developmental works that are on and their implications for the 

local residents or community. Social developments of the community are its main target. In recent days 

Community Radio is also playing a significant role in rural communication. It is proving as an important tool of 

effective communication and rural development. It has given in the hand of rural citizen the mouthpiece. The 

community can easily share their problems and suffering with the outer world. In the era of commercialization, 

community radio service is totally non profit making business. Its main purpose is social development. In India 

it is supporting various rural communities for their social and economical development. In recent days 

Community Radio is also playing a significant role in rural communication. It is proving as an important tool of 

effective communication and rural development. It has given in the hand of rural citizen the mouthpiece. The 

community can easily share their problems and suffering with the outer world. In the era of commercialization, 

community radio service is totally non profit making business. Its main purpose is social development. In India 

it is supporting various rural communities for their social and economical development. 

Radio and Entertainment: 

Radio not only used for information dissemination and knowledge propagation but also used for entertainment. 

Entertainment is a social factor which is necessary for every happy society. Along with information 

dissemination and imparting education, giving pleasure with entertainment is one of its main functions. After a 

hard working daily life which creates monotony and dullness in every one, various programme of radio refresh 

us with entertainment. Their programmes are amusing us and remove the monotony and dullness within a very 

short span of time. It relaxes our brain and satisfied our mind. Radio musical programme, Radio Drama, Radio 

Sitcom, attract maximum listeners, as these programme are highly attractive and entertainment based. Radio 

broadcasting of sports and games are also playing a significant role. A huge number of radio listeners attracted 

towards various games and sports. Sports are also a vital form of entertainment. The recently developed FM 

broadcasting system is a vital source of entertainment for the listeners of all age. They provide continuously 

various film based songs, drama, short stories etc. The broadcast of All India Radio and various private FM 

channel fetch the level of entertainment to the zenith. 
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