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ABSTRACT       

 Corporate Social Responsibility (CSR) is defined as a best method in which operating a business 

in a manner that meets or exceeds the ethical, legal, commercial and public expectations for the 

business.. In this paper, an attempt has been made To analyze the factors that influenced the 

practice of Corporate Social Responsibility activities in Coimbatore District. The primary data 

needed for the study has been collected through well structured questionnaire. A sample of 50  

companies were randomly selected from Coimbatore District. The selected samples were 

tabulated and analyzed using simple percentage and Friedman Ranking Test. It is found that 

Majority of the Companies are motivated to implement CSR activities for Lack of infrastructural 

facilities in the remote villages. 

Keywords: corporate, social, responsibility, remote, business, companies, public, 

responsibilities, etc. 

 

INTRODUCTION: 

Corporate Social Responsibility (CSR) is commitment by organizations to balance financial 

performance with contributions to the quality of life of their employees, the local community and 

society at large is gaining worldwide value as a business tool and social effort. Organizations are 

increasingly called upon to evolve beyond focusing on the financial bottom line and consider the 

social and environmental impact of their business decisions, particularly as globalization 

continues. Corporate social responsibility includes a broad range of practices and activities, from 

charitable donations to cause branding to business strategies addressing human rights and labor 

issues. Organizations demonstrate corporate social responsibility and the rationale behind such 

practices may vary according to the industry, sector and country in which organizations operate. 
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Corporate Social Responsibility (CSR) is defined as a best method in which operating a business 

in a manner that meets the ethical, legal, commercial and public expectations that society has of 

business. In the  recent days, there has been a drastic change in the nature of the triangular 

relationship between companies, the state and the society. CSR has growing prominent in the 

Indian corporate scenario because organisations have realised that besides growing their 

businesses. It is also important to build trustworthy and sustainable relationships with the 

community at large.  

 

Figure 1.1: Four Phases of CSR Development in India 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Source: Tatjana Chahoud et.al, (2007) 
 
  
STATEMENT OF THE PROBLEM 

The field of responsible business practice is one of the most dynamic and challenging subjects 

that the corporate leaders face today. The Global Compact help the companies to embrace, 

support and enact, within their sphere of influence, areas of human rights, labour standards, the 

environment and anti-corruption. This issue of Corporate social responsibility a very good public 

image and crucial marketing asset. Therefore an attempt is made in the present study to identify 

CSR practices in the selected 60 public companies in Coimbatore region. 

 

OBJECTIVES OF THE STUDY 

 To study the conceptual framework of Corporate Social Responsibility. 
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 To analyze the factors that influenced the practice of Corporate Social Responsibility 

activities. 

RESEARCH METHODOLOGY 

The reliability and validity of any research depend upon the systematic collection of data and 

analysed in a sequential order. 

Sampling Design 

The study, use the both primary and secondary data. Multistage sampling technique has adopted 

to collect the primary data. Coimbatore District is purposefully selected for the study.  

Data Collection 

Primary Data 

A well-structured questionnaire was used for the collection of primary data. The questionnaire 

has given to the respondents of companies practicing corporate social responsibility. A total of 

50 questionnaires are send to the respondents.   

Secondary Data 

The secondary data for the study was collected from Annual reports, books,Magazines, websites 

and Journals.  

FRAMEWORK OF ANALYSIS 

The collected data were analyzed with reference to the specific objectives of the study. The 

researcher has used the statistical tools like simple percentage and friedman’s ranking test. 

REVIEW OF LITERATURE 

MuritalaTaiwoAdewale and TellaAdeniranRahmon (2014) examined the impact of Corporate 

Social Responsibility (CSR) on financial performance of two selected banks in Nigeria using 

their annual data for the period 1990-2010. The Pearson correlation test was used to analyze the 

correlation that exists between CSR and Profit after Tax (PAT) which is used as a proxy for 

financial performance, while the collected data was regressed using Ordinary Least Square 

technique to examine the effect of CSR on Nigerian banking sector. The findings indicated a 
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positive relationship between CSR cost and PAT. The study, therefore recommended that top 

management in an organization must ensure prudent in its spending and get committed to any 

social activity, it wants to embark upon and allow the members of the public to associate with 

such activities. 

Aya Mohamed Safwat(2015) stated that the relationship between business and society has 

witnessed a dramatic change in the past few years. Globalization, ethical consumerism, 

environmental concerns, strict government regulations, and growing strength of the civil society, 

are all factors that forced businesses to reconsider their role in society; accordingly there has 

been a surge of notions that tries to explain this new complex relation between business and 

society. This paper aims at accentuating this evolving relation by focusing on the concept of 

corporate social responsibility (CSR). It differentiates between CSR and other related concepts 

such as business ethics and corporate philanthropy. It analyzes the different arguments in the 

CSR debate, pinpoints mechanisms adopted by businesses in carrying out their social 

responsibilities, and concludes with the link between corporate social responsibility and 

sustainable development. 

 

John Kennedy Lewis (2016) observed the  sustainability reporting efforts of MNCs who are 

members of the Fortune Global250 (FG250) was investigated. The focus was on sustainability 

reporting by MNCs of supply chain impacts. The reporting of FG250 MNCs was examined to 

determine if green washing was occurring or whether MNCs had committed to operating a green 

supply chain. A mixed methodology was used consisting of quantitative analysis of twenty-five 

MNCCSR/sustainability reports which were randomly selected from the FG250 listing. 

Qualitative analysis using content analysis was also conducted on the reports. Both 

methodologies concentrated on the sustainability reporting of the selected MNCs in regard to 

their supply chain. Findings were mixed as there were great variations among the MNCs in their 

level of sustainability reporting about their supply chains. Some MNCs did not report on the 

activities of their supply chain at all (20%), the majority of the MNCs reported on their supply 

chain impacts at the value and goal level (48%), while the rest reported at the management 

approach level (32%). A majority of the sampled MNCs could be accused of green washing due 

to the lack of detailed quantitative information provided by the MNCs on the environmental 

impacts of their supply chain. 
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ANALYSIS AND INTERPRETATION 

Factors No. of  Companies n=50 Percentage 

Type of the Organization   

Private Company 18 36 

Public Company 23 46 

Government Undertaking 09 18 

Nature of Business   

Manufacturing 17 34 

Trading 13 26 

information Technology 10 20 

Service Oriented Organisation  10 20 

Location of Business 

Operations 

  

Head office 12 24 

Branch offices / Regional 

offices 

29 58 

Factories / Manufacturing 

units 

9 18 

Practice   

YES 40 80 

No 10 20 

Period company practicing 

CSR 

  

5 years & below 19 38 

5 years to 15 years 20 40 

Above 15 years 11 22 

 

Table no.1 describes the demographic profile of the companies in Coimbatore District. 

Out of 100  companies who were taken for the study: it has been identified that (46%) are public 

companies, most (34%)  belong to Manufacturing business, (58%) companies belong to Branch 
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offices / Regional offices, (80%) of the  companies have the practice of corporate social 

responsibility and (40%) of the company practicing CSR for a period of  5 years to 15 years. 

Table No.2 

Motivate Companies to implement CSR activities 

Factors 
Average 

Rank 
Rank 

Poor Health and Sanitation in the congested Rural areas 5.32 7 

Lack of infrastructural facilities in the remote villages 6.39 1 

Financial support for water storage schemes and 

deepening the lakes and ponds 
5.45 6 

Medical support for HIV/TB patients 5.57 3 

Creating special awareness on Global Warming 5.49 5 

Timely help during Tsunami / Flood / Draught 4.50 10 

Renovating the monuments 4.80 9 

Providing suitable vehicles / artificial limbs for 

physically handicapped. 
5.61 2 

Increasing job skills and employment opportunities for 

women. 
5.52 4 

Education to all 5.13 8 

 

The above table shows about the Friedman Rank Test for Motivate Companies to 

implement CSR activities were the level of significance is at 0.000 which shows that there is a 

relationship between the ranks given. From the Friedman rank test, it is found that Lack of 

infrastructural facilities in the remote villages, Providing suitable vehicles / artificial limbs for 

physically handicapped, Medical support for HIV/TB patients, Increasing job skills and 

employment opportunities for women, Creating special awareness on Global Warming, Financial 

support for water storage schemes and deepening the lakes and ponds, Poor Health and 

Sanitation in the congested Rural areas, Education to all, Renovating the monuments and Timely 

help during Tsunami / Flood / Draught. Majority of  

the Companies are motivated to implement CSR activities for Lack of infrastructural facilities in 

the remote villages. 

 

CONCLUSION 

Corporate Social Responsibility has been defined first, as a concept whereby companies decide 

voluntarily to contribute themselves for the development of a better society and cleaner 

environment and, second, as a process by which companies manage their relationship with 
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stakeholders. There is no doubt that CSR will become embedded in a Company’s culture and 

organizational profile to such an extent that it will not be noticed, explicitly, anymore. There is 

also not much doubt that the phrase CSR will disappear, but the sentiments behind it will be in 

place. The area of business and society will continue to be one of great debate, and the 

corporation will certainly change its form. Owing to increasing attention to corporate practices 

from consumers and other stakeholder groups, marketing and management scholars have also 

shown an intense interest in the field of CSR.  
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