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Abstract 

After nearly seven decades of the invention of the Internet, the million dollar question that perhaps 

looms large on the users is the addictive behavior emanating out of prolonged use of the medium. 

Studies have repeatedly tried focusing on the trends of Internet usage among the average users in 

the world. However, given that there are developing and under-developed countries with relatively 

low, often extremely lesser penetration of the Internet and all its affiliates in the society, such studies 

as above in the context of a developing nation like India is of utmost importance. This paper aims 

at understanding the various trends of social media usage in India and the changes therein, 

grounding on the learning from different states. Finally, this article aims at offering a comprehensive 

idea of the types, patterns and the major studies conducted on social media addiction in India. 
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Introduction: 

Shortly after the BJP led National Democratic Alliance (NDA) government came into power in India in 2014, there were 

indications of rising stress on the digital connectivity sector. The visible indications came only as late as 2015 when Prime 

Minister Mr. Narendra Modi laid emphasis on extending services offered by the new digital technology to the teeming 

millions of Indians residing both in the rural and urban settings through the Digital India Campaign. 

The new flagship programme was supposed to thus bridge the existing gap of digital divide in India. However, studies have 

suggested that digitally enabled youths of the country are fast getting ‘addicted’ to social networks on the Internet.  

Here, the term ‘addiction’ is used in reference to similar symptoms to substance addiction like abuse of pharmaceutical 

drugs, banned narcotics, alcohol or similar abusive trends. Existing literature  have shown that clinical diagnosis of people 

experiencing prolonged durations of social media usage have exhibited typical  deterioration in their psychological and 

physical health condition just like in case of substance abuse.  

The trends are significantly similar when clinical interventions were sought since withdrawal symptoms were found in 

almost all the cases having extensive usage durations of social media that covers different formats and platforms of social 

networking sites(SNS) mainly includes Facebook, Twitter, Whatsapp, YouTube and the like.  

Goldberg was the first scholar one who gave recognition to a non-substance addiction, like Internet Addiction The term 

“Internet addiction” was first coined by Goldberg (1996) and by it; the author meant that “individuals primarily demonstrated 

certain undesirable consequences arising out of excessive Internet usage in their lives” (Yu, 2011). 

Internet addiction, however, in contrast with substance addiction, is viewed as “severe psychological dependency or a 

behavioural addiction to the Internet” (Kandell, 1998)(Griffiths, 2000) Griffiths considered Internet addiction to be a “kind 

of technological addiction (such as computer addiction), and one in a subset of behavioural addiction” (such as compulsive 

gambling)(Goldberg, 1996). 

Considered to be a global phenomenon, social media or social networking sites (SNS) are defined as “web-based services 

that allow individuals to construct a public or a semi-public profile within a bounded system, articulate a list of other users 

with whom they share a connection and, view and traverse list of connections and those made by others within the system 

(Boyd & Ellison, 2007)(Omar & Subramaniam, 2013). 

Contextualizing Facebook and Addiction: 

Unleashed from 2004, Facebook is widely accepted by people for many different reasons including social, recreational and 

business reasons (Dhaha, 2013). Facebook is the most popular SNS with highest number of users, followed by MySpace 

and Twitter (Fastcompany, 2015). Facebook is also one of the most preferred social networking tools for keeping in touch 

among  youths and students who have reported its extensive uses and gratification in areas like interpersonal communication, 

entertainment, passing time, companionship and social interaction and the like(Sofiah et al., 2011). The company itself 

declares that Facebook’s mission is to empower individuals with “the power to share and make the world more open and 
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connected” (Facebook, 2015). Facebook is an embodiment of digital empowerment to individuals who can easily access it 

“to stay connected with friends and family, to discover what is going on in the world and to share and express what matters 

to them” (Facebook, 2015) through various devices such as a computer, laptop, iPad, tablet and mobile phone provided there 

is Internet connectivity. Facebook subscribers are growing daily and as of March 2015(Facebook, 2015) it has crossed more 

than 1734 million active daily users across the globe (including both mobile and computer/laptop users) and the company 

feels that their “journey to make the world more open and connected is only one % finished”. Literature from Western 

countries suggests that use of social networking sites like Facebook can also be addictive for some individuals as the Internet 

has been (Ryan et al., 2014). The exponential popularity of Facebook amongst the youths and students has further added to 

Internet addiction repository. Facebook addiction among the youths is fast becoming a matter of concern in the West as well 

as in developing countries like India. Recent research study conducted in a health university in India has also corroborated 

that individuals who tend to use the “site way too much” may land up getting addicted to Facebook (Masthi et al., 2015). 

Facebook addiction is an emerging type of addiction where students and youths are preoccupied almost all the time. 

Academic research has been so far mostly devoted to studying the usages and gratification of Facebook and such other social 

networking sites among the youths. Relatively little research has been directed to dissect the varying approaches to explain 

the effects of Facebook addiction in a digitally driven modern world, and India in particular where the youths and students 

are hooked to the Internet and mobile texting (Masthi et al., 2015). And there are no studies available on social media habits 

of the youths and students of Tripura assessing whether they are digitally enabled or addicted to it. Thus, this study tries to 

draw a collective understanding and insight on the evolving issue of social media addiction and try to set bench marks in 

terms of concept, theory, methodology and research outcomes that will have policy implications to different stake holders. 

Understanding Internet Addiction: 

The term ‘social network addiction’ is used to define the characteristic compulsive behavior that eventually leads to negative 

effects. Like in most addictions, users of Facebook are found to feel compelled to do certain activitiesat frequent intervals 

that it turns into a harmful habit that often impedes with other significant work including official or academic 

activities.(Subathra, M, & Hakeem, 2013). 

Dr. Kimberly Young has described Internet addiction as ‘impulsive control problem’. (Young, 1998)The phenomenon can 

be classified as follows: 

Cyber Sexual Addiction: This type of engagement usually involves frequent viewing, downloading and trading of 

online pornographic material and may involve adult fantasy role-play. 

Cyber Relationship Addiction: This phenomenon is characteristic of an addiction to chat rooms and virtual 

interactions on the social media. Such behavioral patterns often include adultery, online relationships at the cost of 

relationships in the real life. 

Net Compulsions: Gaming is yet another significant contribution to internet addiction practices. 
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Information Overload: While there is debates about negative impacts of this phenomenon of internet overuse in the 

academic discourse, excessive web surfing and database searches result in huge amount of data and information availability, 

which in turn causes lack of fruitful activities. 

Making Sense of Internet, Social Media Use in India: 

While Internet penetration in India has exponentially grown over the years, a massive percentage of the country’s population 

is still living in a state of digital divide between the netizens and net-illiterate citizens. The digital blackout to nearly 70 

percent of the total population of India offers a massive potential for growth as well as a growing concern. If such a minor 

share of the population’s activity is tantamount to creation of such severe cases of internet addiction, social media addiction 

to be more particular, it is indeed a question to be pondered upon whether further internet penetration vis-à-vis higher 

spectrum bandwidth is leading users to an age of progress or self-destruction. 

A detailed table of Internet penetration in India across a time span of 16 years has been provided below in order to provide 

a comprehensive understanding on how the average user percentage in all the states of the country have changed over the 

period. 

Year 
Internet 
Users** 

Penetration 
(% of Pop)  

Total 
Population 

Non-Users 
(Internet 
less)  

1Y 
User  
Change  

1Y User  
Change  

Population  
Change 

2016* 462,124,989  34.8 % 1,326,801,576 864,676,587 30.5 % 108,010,242 1.2 % 
2015* 354,114,747  27 % 1,311,050,527 956,935,780 51.9 % 120,962,270 1.22 % 
2014 233,152,478  18 % 1,295,291,543 1,062,139,065 20.7 % 39,948,148 1.23 % 
2013 193,204,330  15.1 % 1,279,498,874 1,086,294,544 21.5 % 34,243,984 1.26 % 
2012 158,960,346  12.6 % 1,263,589,639 1,104,629,293 26.5 % 33,342,533 1.29 % 
2011 125,617,813  10.1 % 1,247,446,011 1,121,828,198 36.1 % 33,293,976 1.34 % 
2010 92,323,838  7.5 % 1,230,984,504 1,138,660,666 48.5 % 30,157,710 1.38 % 
2009 62,166,128  5.1 % 1,214,182,182 1,152,016,054 18.6 % 9,734,457 1.43 % 
2008 52,431,671  4.4 % 1,197,070,109 1,144,638,438 12.5 % 5,834,088 1.47 % 
2007 46,597,582  4 % 1,179,685,631 1,133,088,049 42.9 % 13,995,197 1.51 % 
2006 32,602,386  2.8 % 1,162,088,305 1,129,485,919 19.3 % 5,275,016 1.55 % 
2005 27,327,370  2.4 % 1,144,326,293 1,116,998,923 22.8 % 5,067,787 1.59 % 
2004 22,259,583  2 % 1,126,419,321 1,104,159,738 19.1 % 3,567,041 1.63 % 
2003 18,692,542  1.7 % 1,108,369,577 1,089,677,035 11.5 % 1,926,786 1.67 % 
2002 16,765,756  1.5 % 1,090,189,358 1,073,423,602 136.9 % 9,689,725 1.71 % 
2001 7,076,031  0.7 % 1,071,888,190 1,064,812,159 27.3 % 1,518,576 1.75 % 
2000 5,557,455  0.5 % 1,053,481,072 1,047,923,617 96.5 % 2,729,647 1.79 % 

*provisional estimates are till July 01, 2016 

The above table clearly shows that the average internet penetration rose from 0.5 percent in 2000 to 34.8 percent (estimated) 

in 2016.(Internet Live Stats, 2016). 
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Cases of Identified Social Media Addiction in India: 

A study conducted on Internet and social media addiction among students between students of 18-21 age group of SNG 

College, Coimbatore in 2013 found out that 98 percent of the selected respondents in the study were addictedto social 

network sites at a medium level (Subathra, M, & Hakeem, 2013). The study further found that social media addiction to the 

social network reduces the ability to concentrate in the respondents’ academic performance. The study further concluded 

that a number of influencing factors including sex, source of motivation, amount spent every month, primary mode of 

accessing social network and time spent in every session have an influence over addiction to social network sites  among 

the studied students. 

The researchers came across a study on Facebook Addiction Disorder (FAD) in India that terms the phenomenon as a 

newborn psycho-social disorder in developing countries like India. The study, though based on an evolving sector like 

India’s Internet usage, has offered a very crucial understanding. It says that Facebook has been found as a very potent tool 

for social interactions but not for personal revelations (Shukla & Tripathi). 

The study had entirely focused on the growing trend of internet penetration and suggested that Facebook and other social 

networking sites (SNS) have a very potential strength to be explored as an effective tool of personal growth and excellence. 

The study is the only one of its type that offers an insight into the statistical aspect of social media usage in the country. It 

says that India’s Facebook penetration is 3.53 percent compared to the country's population and 51.11 percent in relation to 

number of Internet users. The country currently ranks third in the world in the category of social media usage. The total 

number of Facebook users in India is reaching 41402420 and have grown more than 12821860 within a period of six months. 

The largest age group in this population is 18 – 24 years with total of 19,873,162 users, followed by the users in the age of 

25-34 years. If one were to go by classification, the study says that the country’s Facebook users are divided between 73 

percentmale users and 27 percent female users.  

However, there are several studies that have shown a significant benefit in reaching benefits of flagship programmes, welfare 

schemes and other public service information to the masses through the use of social media, especially Facebook. A study 

on use of social media and social media networking in India says that social media, especially Facebook, has been found to 

be helpful in extending useful information to farmers by simplifying the process of selling crops through online schemes 

that has eliminated middlemen. The study has claimed with the help of statistical inferences that though the average internet 

penetration in India has been historically low, especially in the rural areas, social media has successfully penetrated its core 

audience in the villages. The change has been successful due to the revolution in mobile phone technology (Chakraborty, 

2014). 

Studies on social media and digital literacy has claimed that connect between masses and applied popular science has been 

possible at a large proportion due to the successful role of social media. Michael Cross says that social media has taken 

traditional media forms of media to a completely new level. The change has been so vast that a news article or a billboard 

is available for people to sign in and check out (Bhattacharyya & Roy, 2014). Also if one has to see critically, the crisis 

shapes up when use of social media transcends from the borders of necessity to that of habit.  
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A study conducted on a respondent sample having the age range was 17-24 years and average age of 19 years found that the 

average addiction score to be 41.56 percent and the SD was 14.05. Here the study observed that 18% of the sample had 

above average addiction (14% high addiction and 4% very high addiction) while 15% had below average addiction score. It 

was observed that maximum number of people missed out on activities like reading (58%), face to face contact (40%) and 

sleeping (39%) while activities like going to shopping malls, celebrating festivals and household chores were least missed. 

Evaluating they found that approximately 46% of the sample would feel Irritation, Frustration, Sadness or Boredom. 

Surprisingly around 15% of the people said that they would feel Happier if their Facebook (Modi & Gandhi, 2014). 

A study conducted among students of six colleges of Bengaluru City observed that the burden of addiction was 7.25 percent 

and high risk was 24.75 percent in the study subjects. 61 (31.12 percent) males and 38 (18.62 percent) females were 

categorized as high‑risk behavior subjects. 12 (6.12 percent) males and 17 (8.33 percent) females were categorized as having 

Facebook addiction. About 64 percent of study subjects used Facebook daily. About 32 percent of the subjects felt strain in 

the eye while using Facebook, 11 percent of the respondents checked that they had watering of the eye, 20 percent of them 

felt frustrated and 17 percent said that they were anxious when they did not have access to Facebook (Masthi, Cadabam, & 

Sonakshi, 2015). 

A study was conducted between 400 undergraduate commerce and business management student of a college under Royal 

University of Bhutan. This study was divided into two stages. One is Facebook addiction scale was used to identify addicted 

students, another is identified students were administered other two scales – emotional experience and coping strategies. 

Measures are Bergen Facebook Addiction Scale, The Scale of Positive and Negative Experience (SPANE), Coping 

Strategies respectively.(A Study on Facebook Addiction and its Relationship with Emotional Experience and Coping 

Strategies, 2015). 

A socio-technological approach to decoding Facebook Addiction Disorder (FAD): 

A key empirical study was conducted among 100 multi-cultural Indian undergraduate college students. The study used 

different type of questionnaires– the Internet Addiction Test (IAT) tool was developed by Dr. Kimberly and the impact of 

Addiction questionnaire tool. The former was used as an independent variable and the latter as a dependent variable in this 

study. The study classified the selected sample into four levels of addiction (Modi & Gandhi, 2014). 

A study was conducted on a respondent sample having the age range of 17-24 years and average age of 19 years. The gender 

distribution of the sample involved 77 percent male and 23 percent female. The average addiction score was found to be 

41.56 and the SD was 14.05. Here the study observed that 18 percent of the sample had above average addiction (14 percent 

high addiction and 4 percent very high addiction) while 15 percent had below average addiction score. It was observed that 

maximum number of people missed out on activities like reading (58 percent), face to face contact (40 percent) and sleeping 

(39 percent) while activities like going to shopping malls, celebrating festivals and household chores were least missed. 

Evaluating they found that approximately 46 percent of the sample would feel Irritation, Frustration, Sadness or Boredom. 

Surprisingly around 15 percent of the people said that they would feel Happier if their Facebook. (Modi & Gandhi, 2014). 

An experimental qualitative study was conducted among Bengaluru City covering six colleges along with a health university 

using convenient sampling. About 400 students had registered for the study. In this study questionnaire was distributed into 

Suraj Punj Journal For Multidisciplinary Research

Volume 8, Issue 12, 2018

ISSN NO: 2394-2886

Page No: 6



 
 

two parts. Part-A consisted of questions on usage and clinical behavioral changes associated with the use of Facebook. Part 

-B was the 5‑point scale developed and used to assess Facebook. The scale consisted of 23 questions (Masthi, Cadabam, & 

Sonakshi, 2015). 

A study was implemented with an online survey among 315 respondents in the Netherlands and questionnaire was circulated 

among different groups from the researcher’s e.g. work, sports, university and business clubs etc. In this study Facebook 

addiction was measured using the5-point Bergen Facebook Addiction Scale (BFAS)band the BFAS is an 18-item 

questionnaire divided into 6 elements of addiction. Loneliness was measured by the Social and Emotional Loneliness Scale 

for Adults. Depression was measured with the shortened version of the Depression Anxiety Stress Scales. Social anxiety 

was measured using a combination of the social anxiety subscale of The Self-Consciousness Scale. This study included one 

Research Question and 22 hypothesis Tests (Steggink). 

Statistical analyses were conducted to explore basic assumptions of structural equation modeling. Normality, kurtosis, and 

skewness did not differ significantly from acceptable criteria, and there were no outliers, nor multi-collinearity beyond what 

would be theoretically expected.  

Conclusion: 

This study offers an understanding on the methods and scopes of decoding Facebook addiction and the level that the same 

has attained in a developing country like India. India differs in many ways compared to the developed Western nations. In 

this context, the huge digital divide of over 65 percent in the Indian population has posed a serious question in the extent 

and credibility of social media addiction as a potential cause of concern in the country. However, given that critical studies 

have found engrossing and concerning results about digital media addiction, especially among the youngsters, students and 

scholars, pose a contradicting note that offers scope for further studies on the area. Students, who have exhibited strong 

effect of social media addiction in India, hail from urban and rural areas alike. This feature offers heuristic provocation for 

survey-based work on relatively less untapped areas like the North-eastern part of India, owing to the fact that there has not 

been any major comprehensive work on social media addiction, Facebook addiction disorder to be more particular in any 

state of the NE region.A large-scale survey-based study on the region is the call of the hour. However, such studies have to 

be considered limited in their validity and reliability since results of data based on self-reports and surveys have indicated 

that they are not sufficient diagnosis to comment on psycho-social issues. This crisis is posed primarily because of the fact 

that self reports and studies based on them may be statistically inaccurate. Hence, this paper suggests use of structured 

interviews from clinical experts and supplementary case studies to cross-check the results. 
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