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ABSTRACT 

Internet has emerged as a powerful educational tool. Teachers and students are 

depending more and more on the Internet for their various educational purposes. Internet is 

an inseparable part of today's educational system. Colleges invest a good deal of amount on 

providing this facility to both the teachers and students. It is, therefore, important to find out 

up-to what extent they are utilizing this facility. It is necessary to conduct a study to 

determine whether Internet is used for academic activities and how the Internet has 

influenced the academic efficiency of the target users. The present study is, therefore, an 

attempt to assess the effectiveness of Internet as an educational tool and social media for 

communication. 

INTRODUCTION 

Internet, the largest worldwide network of networks, has emerged as the most 

powerful tool for an instant access to information. Information is now just a 'finger touch' 

distance away from the user and it would not be appropriate to say that Internet has become 

the biggest global digital information library which provides the fastest access to the right 

kind of information in nano-seconds of time to end-user at any time and at any place in the 

world. The Internet has become the most extensively used information source that empowers 

the average person to get in roaming with the latest information. Today's users can no longer 

depend on conventional information sources to cope with the latest developments in their 

respective fields.  

Around 40 per cent of the world population has an internet connection today. In 1995, 

it was less than 1 per cent. The number of internet users has increased tenfold from 1999 to 

2013. The first billion was reached in 2005, the second billion in 2010, the third billion in 

2014. As on 2014, India was the third-largest online market with more than 198 million 

internet users, ranked only behind China and the United States and declaring itself as a 

market not to be ignored on the global stage.  
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Education is one of the foremost important factors in achieving the goals of the 

country. It is the key to the national development. It is a continuous process which transfers 

the morals, values of our country to the next generation. It enables to develop and build up 

the new generation of our nation. In the current age of science and technology, it has been 

increasingly realized that everyone need to be educated not only to become a better social 

being but they should also be a better creative and productive being. Education has 

recognized as the main instrument of socio-economic change. That is why it has rightly said 

that ‘the destiny of a nation is shaped by quantity and quality of students coming out of 

schools and colleges’. Education has been considered as an instrument of development and 

for strengthening the values of the democracy. In the present era, education is not only 

viewed as a source of empowerment and social justice but also very important for the 

survival of individuals and nations. 

College students use Internet at very high rates. In fact, going online has become a 

part of almost every student’s daily routine. Consequently, it is important to understand the 

academic, non academic, social, and psychological effects of Internet use among college 

students. Students in institutions of higher learning should take advantage of information 

available on the Internet in their coursework. Internet is also utilised for social and other non-

academic functions. Hence, it is desirable, for students to strike a balance in the time spent 

online for academic and non-academic purposes. 

Figure 1 

 

REVIEW OF LITERATURE  

Fasae and Aladenyi (2012), have stated that students use the internet for research 

more than they use it for communication and entertainment. Students further accepted that the 

internet is more informative, useful, less expensive, time saving. Moreover, information 

retrieved from the internet is easy to save comparison to conventional documents. But, the 

confusing point of these findings with students’ comments is that while students accept the 

use of internet for research more than for other things, they would later list using of e-mail, 

World Wide Web and social networks as major services derived in their use of internet. 
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Thanuskodi, S (2013), has found that internet was used by boys and girls to some 

extent. Both boys and girls had equal access to Internet but there was a difference in usage 

pattern. The access was similar in boys and girls because both had high exposure to the 

internet because of their educational experience. The boys and girls used internet in different 

ways at their home because girls were not given same freedom as given to boys by their 

parents.  It is also noted that most of the male students (37 per cent) used internet for less than 

two hours while most of the female students (31 per cent) had less than two hours of access to 

the internet.  

OBJECTIVES OF THE STUDY 

1. To measure the attitude of college students towards the usage of Internet. 

2. To study the impact of the usage of internet among the respondents. 

3. To examine the problems that is faced by the respondents. 

4. To offer concrete suggestions based on the findings of the study 

RESEARCH METHODOLOGY 

 The research design of the present study is analytical and descriptive one. The study is 

dependent on both primary and secondary data. The secondary data had been collected from 

standard text books, reports, records and websites. Survey has been conducted for the 

collection of primary data. The primary data had been collected by administering a well-

conceived questionnaire to the respondents. The questionnaire has been pre-tested before it is 

issued to the respondents. Sampling frame has been limited to the Arts College students in 

Virudhunagar District. Respondents constitute the students who are the user of Internet (N). 

Total number of population size is 20,746. Raosoft calculator is used to determine the sample 

size. The size of the sample is 643. Proportionate Sampling method had been used for the 

selection of the required number of samples. Statistical tools such as Percentage Analysis, 

Mean Score analysis, Chi-square analysis and ANOVA were used to analyse the collected 

data. 

RESULTS AND DISCUSSION 

 Gender plays a vital role in the usage of internet. Table 1shows the gender wise 

classification of respondents. 

Table 1  

Gender Wise Classification of Respondents  

Gender Frequency Percentage to Total 

Male 242  37.6 
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Female 401   62.4 

Total 643 100 

                            Source: Primary Data 

Table1 shows that 62.4 per cent are female respondents and the remaining 37.6 per 

cent are male respondents who are the users of Internet. It is clear from the above analysis 

that female respondents are more in number when compared to male respondents in the study 

area. 

 Usage pattern of internet, frequency of usage of internet, usage per day and 

frequency of using internet are depicted in the following tables. 

Table 2  

Years of Usage of Internet 

Year Frequency Percentage to Total 
Less than 1 year 211 32.8 
1-3 years 231 36.0 
4-6 years 125 19.4 
Above 6 years 76 11.8 

Total 643 100 
                Source: Primary Data 

It is clear from Table 2 that 35.9 per cent of the respondents use internet for 1 to 3 

years and 32.8 per cent of them use it for less than 1 year. 

Table 3  

Frequency of Usage of Internet 

Frequency Frequency Percentage to Total 

Daily 445 69.2 

Twice a Week 69 10.7 

Weekly 85 13.3 

Monthly 44 6.8 
Total 643 100 

                 Source: Primary Data 

 Table 3 reveals that 69.2 per cent of the respondents use internet on daily basis and 

13.2 per cent of them use it weekly. 

Table 4 

Internet Usage per day 

Usage Frequency Percentage to Total 

Less than 1 hour         201 31.2 

1-2 hours         200 31.1 
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3-4 hours 88 13.7 

4-5 hours      30 4.7 

More than 5 hours 124 19.3 

Total 643 100 

                 Source: Primary Data 

   It is a revelation that 31.3 per cent use Internet for 1 to 2 hours and 31.1 per cent of 

the respondents use it for less than 1 hour per day. 

Table 5 depicts  the frequency of using internet for various purposes like to have fun 

and explore new things, to access online news, information, chat, jobs, channels, movies, 

files, social networking, maps, download videos, games, etc. 

Table 5   

 Frequency of using Internet 

Variables Frequently Rarely Never 

To have fun and explore new things  53.8     32.7    13.5 

To access online news 49.4 37.2 13.4 

To access information 60.3 30.7 9.0 

To Purchase commercial products 25.4 45.7 28.9 

To access online chat groups 60.9 30.5 8.6 

To access online job details 46.7 39.8 13.5 

To access online channels 34.8 45.1 20.1 

To watch online movies 42.8 37.9 19.3 

To gather more data relevant  to subjects 45.3 41.5 13.2 

To access transfer of files 38.1 38.7 23.2 

To access social networking 56.9 33.0 10.1 

To download documents 53.2 33.0 13.8 

To download videos 66.1 25.7 8.2 

To download games 52.9 31.2 15.9 

To upload information 29.3 37.5 33.3 

To upload photos and videos 51.3 32.4 16.3 

To access academic oriented data 33.7 46.5 19.8 

To access government data 27.5 44.5 28.0 

To apply for online exams 43.4 33.3 23.3 

To make payment 24.9 37.2 37.9 

Suraj Punj Journal For Multidisciplinary Research

Volume 8, Issue 12, 2018

ISSN NO: 2394-2886

Page No: 316



To make communication 57.8 30.8 11.4 

To access research reports & projects 27.8 43.6 28.6 

To access financial information 24.1 45.6 30.3 

To access health/medical information 28.8 47.7 23.5 

To access online maps 42.0 42.1 15.9 

 

It is clear from Table 5 that the following variables, ‘To have fun and explore new 

things’, ‘To access online news’, ‘To access information’, ‘To access online chat groups’, 

‘To access online job details’, ‘To watch online movies’, ‘To gather more data relevant to 

subjects’, ‘To access social networking’, ‘To download documents’, ‘To download videos’, 

‘To download games’, ‘To upload photos and videos’, ‘To apply for online exams’ and ‘To 

make communications’ are frequently used by the respondents. 

 

MEAN SCORE ANALYSIS 

Mean score analysis was applied to examine the problems that are faced by the 

respondents while using internet. 

Table 6 

Problems in Using Internet 

Problems SA A NO D SD 
Mean Score 

Analysis 

Takes too long time to view/download 

pages  

157 204 133 90 59 0.252 

Costly 139 186 129 109 80 0.270 

Having problems with browser 107 189 181 112 54 0.271 

Too many junk sites  173 181 140 85 64 0.251 

Sites require registering with them to  

collect information 

161 218 151 68 45 0.240 

Sites with too many graphics or useless 

graphics  

150 190 165 77 61 0.255 

Advertising banners take too long to  

load  

157 222 126 80 58 0.247 

Encountering sites that want to pay to 121 212 165 76 69 0.263 
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access information  

Total      2.049 

 

Mean score = 13177/ (10*643) = 2.049 

From the above analysis, it is clear that variable ‘Sites require registering with them to 

collect information’ carries the lowest mean score of 0.240 when compared with the other 

variables; this is followed by ‘Advertising banners take too long to load’ with 0.247. 

 

CHI-SQUARE TEST 

 Chi-square test has been used to find out that there is no significant difference 

between the expected and observed result.  

H01: There is no association between gender and years of accessing internet. 

Table 7 

 Value df Asymp. Sig.  

Pearson Chi-Square 31.012 3 .000 

Likelihood Ratio 32.031 3 .000 

Linear-by-Linear 

Association 

21.188 1 .000 

N of Valid Cases 643   

              Source: Computed Data 

 

As computed ‘p’ value is less than the assumed value of 0.05, the above null 

hypothesis is rejected. Hence, there is association between gender and years of accessing 

internet. 

 

H02: There is no association between gender and frequency of using internet. 

Table 8 

 Value df Asymp. Sig.  

Pearson Chi-Square 14.714a 3 .002 

Likelihood Ratio 15.212 3 .002 

Linear-by-Linear 

Association 

11.305 1 .001 
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N of Valid Cases 643   

              Source: Computed Data 

As computed ‘p’ value is less than the assumed value of 0.05, the above null 

hypothesis is rejected. Hence, there is association between gender and frequency of using 

internet. 

ANALYSIS OF VARIANCE ONE WAY (ANOVA) 

One-way ANOVA has been used to analyse the relationship between the place of 

accession of internet among respondents and their level of satisfaction of using internet was 

measured on interval scale. 

H03: There is no significant difference between frequency of using internet and helpful in 

studies among respondents. 

Table 9 

ANOVA  

 Sum of 
Squares df 

Mean 
Square F Sig. 

Between Groups 4.591 3 1.530 2.520 0.057 

Within Groups 388.018 639 0.607   

Total 392.610 642    
         Source: Computed Data 

 

Table 9 shows the result of analysis of variance including the variation between 

groups, within groups, total sum of squares and mean square. F- ratio for this analysis is 2.52 

with probability of 0.057. At 5 per cent level of significance (95 per cent level of confidence), 

this analysis support the null hypothesis of difference in the sample means that is there is no 

significant difference between the frequency of using internet and helpful in studies among 

respondents. 

H04: There is no significant difference in the frequency of using internet and levels of 

customer satisfaction. 

Table 10 

ANOVA  

 Sum of 

Squares df 

Mean 

Square F Sig. 

Between Groups 0.463 3 0.154 0.503 0.681 

Within Groups 196.181 639 0.307   

Total 196.644 642    
          Source: Computed Data 
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Table 10 shows the result of analysis of variance including the variation between 

groups, within groups, total sum of squares and mean square. F- ratio for this analysis is 

0.503 with probability of 0.681. At 5 per cent level of significance (95 per cent level of 

confidence), this analysis support the null hypothesis of difference in the sample means that 

is there is no significant difference in the years of using internet and levels of customer 

satisfaction. 

 

SUGGESTIONS AND CONCLUSION 

 From the above findings it is clear that the respondents frequently use internet for 

downloading videos, games, documents, uploading photos and for communication. They do 

not give emphasis for education. They also face problems while collecting information and 

advertisement also takes more time to load. Hence the internet data provider may not compel 

the users to register with the sites to collect information. If these problems are avoided then 

the respondents are more satisfied with the usage of internet. To conclude, the respondents 

have to spend most of their time for educational purpose also. So that they can gain 

knowledge and it will be useful for their career development. 
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