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ABSTRACT 

The economy is getting developed with lot of opportunities which increases not only their 

income but also the spending capacity and pattern of purchase. In Coimbatore the jewellery 

sector plays a vital role in providing employment opportunities and varieties of jewellery 

products with large number of retail shops, diamond cutting and polishing centres and leading 

exports of jewellery. which acts as a hub for south Indian consumers. Therefore, the study has 

been undertaken to analyse the attitude of consumers in jewellery purchase. Hence the 

researcher has taken a descriptive research with sample survey to understand the consumers‟ 

outlook in jewellery purchase in Coimbatore city. 
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INTRODUCTION 

Indians have considered gold jewellery as a symbol of purity, luxury, wealth, status, beauty, 

affection, good fortune etc. In our culture, jewellery made with gold and other precious 

stones like diamond is an inseparable element during the occasions of birth and marriage. 

Jewellery made in gold has great ornamental value and it is passed down from generation to 

generation as an ancestral property. Gold has always been considered as a safe mode of 

investment, equivalent to liquid cash and as risk collateral. Coimbatore region is having 

largest growth of organized retail stores. The economy is getting developed with lot of 

opportunities which increases not only their income but also the spending capacity and 

pattern of purchase. In Coimbatore the jewellery sector plays a vital role in providing 

employment opportunities with large number of retail shops, diamond cutting and polishing 

centres and leading exports of jewellery. which acts as a hub for south Indian consumers. 

Therefore the study has been undertaken to analyse the attitude of consumers in jewellery 

purchase. Hence the researcher has taken a descriptive research with sample survey to 

understand the consumers‟ outlook in jewellery purchase in Coimbatore city.  
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CONSUMERS OUTLOOK IN JEWELLERY PURCHASE 

The jewellery industry in Coimbatore city has refined consumers, with sensitive values and 

beliefs by their own traditions. As Coimbatore city comprises of mixed profile consumers 

who are moving to modern shopping patterns and it is tedious to understand the attitude of 

consumers on selecting the retailers, either organised or unorganised, branded or unbranded, 

tastes and preferences, styles and designs with different economic back ground. The consumers 

are purchasing the jewellery products not only as adornment but also as an investment which 

helps during financial crisis, passed to next generation with great esteem. 

 

REVIEW OF LITERATURE 

 Ahmed jamal (2001) In his study “A study of the primary evaluative criteria in the 

precious jewellery market in the UK” the study looked into the significance of 

product category knowledge, brand familiarity and brand consciousness in product 

evaluation. 

 M. Lakshmi Priya and S. Suganya “A Study on Customer Preference and Satisfaction towards 

Gold Jewellery” Taking advantage of computerization and technological up gradation, 

jewellery shops need to develop customer information system so as to know the customer 

better and understand the customers’ needs accurately. 

 

IMPORTANCE OF THE STUDY 

The purchase of jewellery is not at all effected with the factors such as  price fluctuations, 

making charges, wastages, designs etc. As purchase of gold jewellery becomes the habit of 

every people without any partiality. So it is must to study the attitude of consumers towards 

purchase of jewellery  in Coimbatore city. 

 

LIMITATIONS OF THE STUDY 

The sample size is restricted to 500 only. The study is connected with the prevailing 

condition and the respondents experience in jewellery purchase. 

 

SCOPE OF THE STUDY 

The demand for gold jewellery has always been high, the past four years have seen the 

demand turn into an investment and everyone who has the money goes in for gold purchase 

either jewellery or paper gold. At the time of demonetisation the gold jewellery purchase 
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have increased tremendously as only the gold has back up values equal to money which can 

be used for liquidity also. 

 

OBJECTIVES OF THE STUDY 

1.To identify the consumer‟s outlook towards jewellery purchase in Coimbatore city. 

2.To Provide suggestions to the jewellers and the consumers  

 

METHODOLOGY 

The study is descriptive and exploratory in nature, the methodology used to collect the 

information is both primary and secondary data collection. The primary data was collected by 

using simple random sampling through questionnaire and secondary data were collected 

through websites and books. The sampling area was Coimbatore city. The sample size is 

around 500.  

TOOLS USED FOR ANALYSIS 

 Mean and standard deviation  

ANALYSIS AND INTERPRETATION 

Outlook towards purchase of jewellery 

Respondents were asked to express their opinion on certain statements which measure their 

outlook towards purchase of jewellery. The responses were marked on 5point rating scale 

starting from strongly disagree (1) strongly agree (5). 

 Higher the rating more will be the level of agreement on the respective statement. 

Mean rating were found out for all the items and given in the following table.  

Table 1 

Outlook towards purchase of jewellery 

Descriptive Statistics 

Outlook towards purchase N Minimum Maximum Mean S.D 

Investment 500 1.00 5.00 4.4280 .81618 

Sentimental &Traditional values 500 1.00 5.00 4.2200 .75680 

Durability 500 2.00 5.00 4.0640 .77531 
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Provides financial security for the entire 

family 
500 1.00 5.00 4.2660 .84182 

Be admired and respected 500 1.00 5.00 3.9640 .92975 

Be modern trendy & up-to-date 500 1.00 5.00 3.8820 .96017 

Display of wealth & status 500 1.00 5.00 3.8400 1.06049 

Valuable gifts for relatives & friends 500 1.00 5.00 3.9000 .94858 

 

 The table shows that for most of the statements the ratings vary between a 

minimum of 1 to a maximum of 5.A mean rating are Investment with 4.42, Provides 

financial security for the entire family with 4.26, Sentimental & Traditional values with 

4.22and durability with 4.06 (ie) on averages these attitude falls between agree and strongly 

agree. 

 The other statements such as be admired and respected3.96, Valuable gifts 

for relatives & friends3.90, Be modern trendy & up-to-date3.88, Display of wealth & status 

3.84.(ie) on averages these attitude  lies between agree and neither agree nor disagree. 

 A highest mean rating is 4.42 for the statement „Investment‟ and the lowest 

rating is 3.84 for the statement display of wealth and status.  

Chart 1 

Attitude towards purchase of jewellery 
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FINDINGS 

 The majority of the consumer‟s view in purchasing jewellery is considered as part of 

their investment with the mean rating 4.42. 

 The consumers purchase jewellery as it can be used as collateral security during 

financial crisis has a mean rating 4.26. 

 The consumers have traditional and sentimental values in using jewellery with the 

mean rating 4.22. 

 The consumer‟s attitude on purchasing of gold jewellery has an impact on durability 

which has a mean rating of 4.06. 

 The other factors such as admired and respected, Valuable gifts for relatives & 

friends, be modern trendy & up-to-date, Display of wealth & status have the mean 

rating with 3.96,3.90,3.88,3.84respectively. 

  

SUGGESTIONS 

 The consumers have a traditional practice over purchasing and using of jewellery. So 

the marketers have to concentrate on quality and consumer satisfaction rather than 

giving false advertising. 

 The consumers can use the alternative methods on saving golds like gold schemes in 

bank, gold bonds which will yield the return on investment rather than purchasing 

ornaments in gold on every occasions. 

 The investment decisions should be based on return and not on sentimental and 

traditional practices followed by the ancestors. 

 

CONCLUSION 

The jewellery made on beads & stones has been used by the people during ancient period 

onwards and going back to 5000 years during Indus valley civilisation the usage of metals 

such as copper, silver, gold, precious stones as ornaments have been practiced by the kings 

and queens. Therefore using of jewellery made with gold and precious stones becomes the 

custom and traditional practice irrespectively. It becomes easy to the marketers to sell the 

product which is already in practice but due to high competition prevailing in the market the 

consumers are getting the jewellery at prompt price comparatively. The consumers have to be 

aware on purchasing the jewellery  
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