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Abstract 

The marketing problem of life-saving medicine is linked to the social psychology of the 

general public. In a management sociology perspective this can therefore be addressed. Social 

marketing aims at providing social goods, while commercial marketing aims primarily at 

achieving financial objectives. That does not mean that commercial marketers are unable to 

contribute to social good. A descriptive design can be used to examine the social marketing 

of life-saving drugs. The sociological perspective on management can help to understand the 

various social factors that can be considered as the basis of all facts. The success and failure 

of the marketing of life-saving medicines is based on social processes. The social conditions 

in Ichalkaranji City are not favorable for the use of life-saving drugs. 

Keywords: Marketing, Psychology, life-saving drugs, Pharmaceutical. 

Introduction 

Pharmaceutical industries are one the emerging industrial sectors in developing country like 

India. India is a huge market for the pharmaceutical products because of high density of 

population and complex health problems. Here the impact of marketing activities on the sales 

of pharmaceutical Companies with special reference to life-saving medicine will be 

examined. The present study will be conducted in commerce and management science 

perspective. The Ichalkaranji City is selected for this study. 

After proper designing of the research plan, a thorough effort will be made to make deep 

explorations in the field of marketing and management. The greater relevance of this study 

has been pin pointed in this chapter in order to co-relate these with the current situation in 

nutshell. The Ichalkaranji city has been a Geographic zone selected for this study. It has been 

rightly pointed by Joseph A.S . Indian pharmaceutical companies are in a favorable position 

to develop drugs at a fraction of international costs due to the low manpower cost, 
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infrastructure, quality scientists and the capability to conduct path breaking research.4 this is 

the strength of Indian pharmaceutical industries. Many international pharmaceutical major 

companies are looking to outsource manufacturing from Indian companies, which get the 

benefits of lower costs as compare to western counterparts. These benefits can be described 

as boon for Indian pharmaceutical industries. Pharmaceutical marketing is considered as 

business of advertising or promoting for the sales of pharmaceutical drugs/medicine. There 

will be no difference in marketing and pharmaceutical, only the decision maker, who work as 

an important role and the vary in products. Hence, we have to understand and unfold various 

decisions making processes to find out the nexus of the marketing problem. The decision-

making process in marketing is based on various factors which have been studied here 

carefully. 

In the marketing of life-saving drugs following trends can be observed: 

• The local market is based on branded drugs and these have been established by 

doctor’s as well medical representatives of branded companies. 

• The life-saving drugs lack in publicity is the major problems in the market. 

• There is misunderstanding that the high-priced drugs are valuable and effective. 

• The Indian market is in favour of branded medicine. 

Sahoo has observed that Pharmaceutical business activities that emphasize on making 

medical practitioners as well as the common public aware of the new and existing 

pharmaceutical products of various brands is known as pharmaceutical marketing.5 About 

pharmaceutical products and prescription Sahoo future opined that As the patient does not 

have enough ability to select the appropriate medicine, doctor is involved in the 

pharmaceutical marketing by providing adequate treatment to the patient, but doctor act as a 

decision maker and consumer or patient is the end user of product.6 

"For 2008 to September 2009, the total turnover of India's pharmaceutical industry was 

$21.04 billion," the Department of Pharmaceutical, Ministry of Chemicals and Fertilizers 

said. The main pharmaceutical hubs in India include Hyderabad, Mumbai, Bangalore and 

Ahmedabad. 7 The turnover in 2015-2016 reached a new level. Thus, the pharmaceutical 

industry in India is growing significantly. 

Kumar Anil has observed that the marketing strategy for pharmaceutical products covers the 

understanding of the marketing mix strategy adopted by various pharmaceutical 
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manufacturers. Emphasis has been made to understand the operational strategies and 

competitive strategies.  

Thus, marketing has rightly developed, emerged and found tremendous significance in the 

new world. 

• Impact of marketing on the various industries can be very well studied by 

conducting field work studies. 

• The study of pharmaceutical industries can examine various facets to promote 

life-saving medicine. 

• Social and health marketing can have a greater relevance in the city of 

Ichalkaranji 

• People at large change their ideas and intensions as the marketing strategies 

influence them. 

Three main tasks are being taken into account in the marketing to health professionals: 

pharmaceutical sales officials, the provision of drug samples, and the support of medical 

education. Gifts like coffee mugs, stuff, etc. to maintain ethical values. were banned to 

pharmaceutical companies since 2008. All these aspects are new marketing and branding 

strategies. In spite of moral code of ethics and other regulations these practices are still 

prevails in Third World markets. 

The study of marketing life-saving medicine includes various factors which are related to 

pharmaceutical products. The life-saving medicine is a pharmaceutical medicine that is 

equivalent or can be said bio-equivalent to a brand name product in dosage, strength, route of 

administration, quality, performance and intended use the present study is based on life-

saving drugs and their use in the Indian market which is a focus of this study. 

The term may also refer to any drug marketed under its chemical name without advertising or 

to the chemical makeup of a drug rather than the brand name under which the drug is sold.9 

Due to lack of advertising and production of such drug the process of life-saving drugs 

became effective. Kumar Anil has rightly pointed that Branded life-saving s which are either 

unpatented drugs sold under a brand name or patented or patent expired products sold under a 

life-saving name prefixed by the company’s initials. 10 There are many problems related to 

the sales and marketing of life-saving products which have been unfolded in this study. A 

most critical part of the product selling and branding requires to be examined carefully. The 

problems related to selling and marketing of life-saving drugs are very basic. Many common 

ISSN NO: 2394-2886

Page No: 652

Suraj Punj Journal For Multidisciplinary Research

Volume 9, Issue 4, 2019



people in India do not know difference between common drugs and life-saving drugs. In 

order to understand the value of life-saving drugs the people should be properly advanced to 

understand the value of life-saving drugs which is benefiting the common man to meet his 

health needs. 

The impact of marketing on the sales of pharmaceutical Companies is closely related to 

branding, packaging and techniques of new sales promotion in the complex market situations 

of Indian social settings. Especially the problem becomes more complicated when life-saving 

medicine market highly difficult in selling and promoting these products. Thus modern 

pharmaceutical industries are not exception to this phenomenon and they are changing in the 

tune with the global perspective. The relevance of the pharmaceutical industry is changing 

rightly to face new challenges. 

The gap between global and Indian market prevails in the following areas: 

• The common people in India in general and Maharashtra state particular are not 

able to make difference between the branded drugs and life-saving drugs. 

• There is a misunderstanding that the branded drugs are of high quality. 

• There is no positive atmosphere created from Government side to support life-

saving drugs. The NGOs and other bodies are not taking any steps to create 

desired awareness among the people. 

The multinational companies are among top industries in the world market since many years. 

Many of them are adopting new strategies both in Asian as well as American world. High 

cost of branded medicines and life-saving drugs are allowed in USA and their availability in 

India will create more complicated problems. Hence this study is highly relevant to present 

conditions. The high-cost US drugs can be difficult to sell in Indian market because these 

drugs are not affordable for the general public and citizens at these levels. They create more 

problems for Indian citizens. 

The relevance of this study is based on the explorations in Ichalkaranji city as one of the final 

solutions states in the world and it is also a primary state for FPI. The Marathwada region 

being backward and developing, has provided many facets for pharma industries and the 

current studies about the pharma industries in Aurangabad city. There are as many as 

pharmaceutical industries in this region like Ajanta Pharma, Wockhardt. Further former 

President of India Dr. APJ Kallam had visited he Wockhardt Biotech Park was commissioned 

in September 2004 at Aurangabad, India. The Pharmaceutical industry in Ichalkaranji city in 
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general and Marathwada in particular is changing on the basis of quantity and quality of the 

presentation of the pharmaceutical industry. The following facts of pharmaceutical industry 

have been brought to light: 

• The Pharmaceutical industry in Marathwada has attained a national status 

• It has also reached international market 

• There is a tough struggle for retaining market status and product value based on 

quality. 

• There prevails information gap between the market and consumers. 

• The new media is not fully explored. 

Literature Review 

Philip Kotler, Kevin Lane Keller, Abraham Koshy, Mithileshwar K Jha have written a book 

on “Marketing Management”, which contained 21 chapters divided into seven parts, this 

book tells of Markets of the 21st century how they are affected by the forces of demand and 

supply the first part is based on understanding marketing measurement in this part there are 

two aspects such as marketing for the 21st century, developing marketing strategies and plans 

this provides basic information on changing marketing scenario in second part the focuses on 

Assessing market Opportunities and Customer value which includes Scanning the marketing 

environment, forecasting Demand, and Marketing Research, Creating customer value and 

relationships, consumer markets and Business Markets . The part three based on choosing 

value which includes four basic ideas such as identifying market segments and targets, 

competitive dynamics, crafting the brand positioning   and creating brand equity the forth part 

is based on Designing values which includes Setting product Strategy, Designating and 

managing services, Developing pricing strategy and programs the fifth section enlighten on 

Delivering values which focused on Designing and managing integrated marketing channels, 

managing retailing, Wholesaling and logistics. The Sixth section is emphasized on 

Communication Values and it encompasses basic ideas such as Designing and managing 

integrated marketing communications, Managing Mass communications and managing 

personal communications. The last section has focused on Sustaining Growth and Value 

which includes Introducing new market offerings, tapping into global markets and managing 

a Holistic marketing organization for the long run. 

Jeremy A. Greene has written a book on title Life-saving (The unbranding of Modern 

Medicine) This book is directly related to research theme; it has content 6 Sections and 14 
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Chapters the first section is tilled as What’s in a Name? In this part there are basic aspects 

such as ordering the world of cures, the life-saving as critique of the brand. The second part is 

based on idea that no such thing as a Life-saving Drug in which different aspects debated are 

Drugs Anonymous, Origins of a self- Effacing Industry and Life-saving specificity. The third 

Part emphasizes on The Science of Similarity which is focused on Contests of equivalence 

and the significance of differences. The part four is based on Laws of substitution which 

includes, Substitute as vice and virtue and universal exchange. The fifth part is related on 

Paradoxes of Life-saving Consumption which includes Liberation the captive consumer, 

Life-saving consumption in the clinic, pharmacy, and Supermarket The sixth part mainly 

deals with the Life-saving alternative which focused on science and politics of the “Me-Too” 

Drug, Preferred Drugs, Public and private and The Global Life-saving. About marketing of 

Life-saving Drugs it has pointed that “While the pharmaceutical Manufacturer Association, 

National pharmaceutical council, and other public relations organs of the brand –name 

industry spent a great deal of promotional and political efforts denying the existence of life-

saving drugs, a smaller faction of large firms like smith, Kline & French, Pfizer, and Lederle 

Laboratories began to explore strategies for co-optation. This new idea is useful for proper 

study of Life-saving drugs marketing. 

S. Anil Kumar has written a book on marketing strategy for pharmaceutical products. It 

contents 6 chapters. the first chapter has been focused on pharmaceutical marketing, need of 

the study further it brightly focused on marketing activities of pharmaceutical industries the 

second chapter has focused on pharmaceutical industry.  

He examined the pharmaceutical industry worldwide further he has classified in the chapter 

different characteristics of pharma industry, focused on difference between patented v/s life-

savings. In the third chapter he has highlighted on strategic practices in the marketing of 

pharmaceutical products by companies. Chapter has focused more about branding and 

producing policies in pharma industry. The fourth chapter has based on intermediaries’ 

function in pharma marketing two aspects has been covered. Operational functions of 

distribution, operational functions of chemists. 

Working Functional 

The working and functional definitions play an important role because they help a great deal 

to understand. These ideas help to throw new light on the research problem. 
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Every concept requires highlighting the functional definitions in a proper manner. These 

definitions help us to throw light on different aspects of the study in a systematic manner. 

After the conceptual frame is explained working or functional definitions are very important. 

They explain about the way in which researcher is explaining these terms in a practical 

manner. The following three functional definitions have been explained one after another in 

the following pages: 

Marketing Activities: 

The marketing activities include various strategies developed for selling and process of 

product or service. From production to the distribution process of a product all the processes 

are included in marketing activities. It also includes advertising, oral publicity as well as 

different strategies adopted for marketing. 

Pharmaceutical Companies: 

A pharmaceutical company, or drug company, is a commercial business licensed to research, 

develop, market and/or distribute drugs, most commonly in the context of healthcare. These 

are companies which followed various roles and regulations essential for production as well 

as marketing of products i.e. drugs / medicine produced by a company. 

 Life-saving Medicine: 

The life-saving medicine is not brand medicine. On the contrary they are less advanced and 

more effective due to their quality, price as well as their performance at all levels. 

Thus, these working definitions have been focused in this research work. These definitions 

have been very well followed thought the research process. The following can be noted as 

important benefits of working definitions. 

• They help to; understand the research process effectively. 

• They provide a productive while conducting social study or review of literature. 

• These working definitions are very much useful to throw light on different aspects 

of the problem. 

The marketing activities of pharmaceutical industries can be examined by conducting social 

survey and field work. These aspects have been carefully examined here to throw light on 

new areas of the study. 
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Concept of Pharmaceutical Industry 

Pharmaceutical industry has been defined and described in an interesting manner. The 

pharmaceutical companies develop and produce which deals in life-saving medicine or 

branded medicine. Thus pharmaceutical industry has been  described aptly by many scholars. 

According to The Price Water House Coopers‟ Report “Its India calling for global 

pharmaceutical companies. The modern pharmaceutical industry traces its roots to two 

sources. The first of these were local apothecaries that expanded from their traditional role 

distributing botanical drugs such as morphine and quinine to whole sale manufacturer in the 

mid 1800s. Thus pharma industry has been evolved out of many processes while developing 

various drugs in a systematic manner. The process is very scientific. It has further been 

observed that Drug discovery and development is very expensive. Of all compounds 

investigated for use in humans only a small fraction are eventually approved in most nations 

by government appointed medical institutions or boards, who have approve new drug before 

they can be marketed in those countries. Thus there is a well developed process involved in 

the development of drug which can be very well explained in a systematic manner. Further it 

has been observed that In 2010 18 New Molecular Entities were approved and three biologics 

by the FDA or 21 in total, which is down from 26 in 2009 and 24 in 2008. On the other hand 

there were only 18 approvals in total in 2007 and 22 back in 2006. Since 2001, the Center for 

Drug Evaluation and Research has averaged 22.9 approvals a year. These recent provisions 

clearly show that these strict rules have to be followed for the right development of products 

and brands in the future course of time. 

The history of pharma industry is rich in tradition. The Indian tradition is founded by Vedic 

tradition. It has been noted that There were very changes in due course of time. About the 

difficulties in the development of Ayurveda. 

Pharmaceutical Industry in India 

One of the oldest civilizations in the world, with ancient Indian society, was mainly 

controlled by traditions and social custom. In such social system it was challenging task to 

introduce health packages and medicines. In those days the drugs were neither very powerful 

nor did they include special techniques of manufacture, storage and use as of today. They 

were mainly traditional and they were based on simple traditional sources. Organic 

chemicals, synthetics products, sera and vaccines were not developed. Drugs of vegetation, 

animal and mineral origin were more experienced, scientific methods of standardization were 
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not known. These limitations were prevailing in the social system and they had a significant 

problem of standardization. The traditional system created in the medieval period contained 

basic changes. When the allopathic system of medicine is not available for its entry into the 

country, it is generally believed that there was some time during every part of the 19th 

century. It came into existence only during British period. 

Chaganti Rao Subha has further observed that The medicines were imported by the British 

for their personal use when they came to do business. This was the beginning of the 

pharmaceutical industry in India. There were two preferences one to face the Indian 

conditions and the other was to sustain in India with their medical system. To provide relief 

to the British, pharmaceutical products were introduced in India in medicine products, soon 

increased popularity amongst the people in urban areas. The big metro cities like Kolkata, 

Bombay and Madras were the first to introduce to these drugs. 

Conclusion 

The companies who produce life-saving medicines must be given concession in taxes and 

incentives must be given to them to meet losses. Life-saving medicine can be very well 

marketed by orienting doctors. The Deputy Director, Health Services should organize such 

camps at district and regional level. The government should appoint its own public MRs to 

provide life-saving medicine. This can be examined properly. Pro-life-saving policy must be 

framed by Center and State Governments. The life-saving medicine regulations policy should 

be framed. The MRP of life-saving medicine should be less and rational to meet problems of 

poor. The Chemists should be directed to make available life-saving medicine to patients with 

branded medicine. Code of ethics as well as new law must be passed to curb unhealthy 

practices by drug manufacturing companies in India. The undergraduate medical courses of 

MBBS must show the importance of life-saving medicine in the course content. The Dugs 

and Cosmetics Act 1940 should be reviewed properly to remove obstacles in the marketing of 

life-saving medicine. The D.Pharm and B. Pharm courses should include the JAS scheme to 

promote life-saving medicine. The life-saving medicine should be propagated through TV 

programs. At public places boards to promote life-saving medicine must be provided by using 

proper slogans. Life-saving drug related printed literature should be provided by Health 

Department in each language. At least 10 illustrated booklets should be published in 

illustrations. 
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