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Abstract- Employment is ultimatum for many students who join professional courses in India but many of the students are 
unemployed after completing their course of study. To tackle this issue government is pushing an alternate for many years by 
promoting entrepreneurship among young and budding talents. Entrepreneurship is a win-win strategy because it can satisfy 
the employment needs of the young professionals but also promotes economic growth of the country. This article discusses the 
perception and attitude of college students towards entrepreneurship, student’s opinion about barriers of entrepreneurship 
and factors affecting career choices. A total of 287 students from chittor district, Andra Pradesh, India participated in the 
survey about the general perception towards entrepreneurship as a career. The Study revealed that majority of the students 
have positive attitude towards entrepreneurship, and   consider lack of awareness as a major hurdle in choosing 
entrepreneurship as a career and among the factors affecting career choice ,interest of the candidates is found to be the most 
crucial factor 
Keywords: 
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I INTRODUCTION 
In developing economy like India, there is always a problem of unemployment. There is always a huge shortage of jobs 
in the job Market. According to Centre for Monitoring Indian Economy Pvt. Ltd, unemployment rate in India as of March 
2018 is 6.23 % and it is projected to grow in the subsequent months. To address this issue the government is making a lot 
of strategic plans and one such initiative is boosting entrepreneurship intent among people. ‘Entrepreneurship’ can be 
simply defined as intent among people to start a business. One of the main stakeholders in job market is the educational 
institutions who are not able to fulfil the deficit between the supply of job and its subsequent demand.  
The Educational institutions along with the government are now working towards tackling the problem of unemployment  
and provide more sustainable solution for this problem by creating awareness regarding entrepreneurship among students. 
In Spite of all these issues there is very less amount of students who chooses entrepreneurship as a career. 
This study titled ‘Students Perception towards entrepreneurship’ address various factors regarding entrepreneurship intent 
among students such as 

1. General awareness of students regarding entrepreneurship 
2. Barriers for starting own business 
3. Perception of students regarding entrepreneurship as a career. 
4. Factors affecting career choice of the students.  

The Study is conducted among 287 students studying in chittoor district of Andra Pradesh. The reason for choosing 
chittoor district for this study is that it is one of the major business hubs in Andra Pradesh and it is populated with a lot of 
family entrepreneurs and a lot of small scale industries.  

II REVIEW OF LITERATURE 
There are a lot of studies that discussed about entrepreneurship intent among of students. A few of these studies are 
discussed below.  

Norasmah binti Othman, Siti Hanisah Othman(2017), analysed the perceptions of 500  public university students 
carrying out  entrepreneurship education in malaysia. The Findings conveyed that more improvements are required in 
awareness towards entrepreneurship education. Philip Udo-Imeh, Badiya Magaji, Ahmadu Hamidu, and Kabiru 
Yakubu(2016) carried out a census survey among 141 final year engineering students and found that there is a positive 
association between intent to become an entrepreneur and perception towards entrepreneurship education. Mai Ngoc 
Khuong and Nguyen Huu An(2016) studied the factors affecting entrepreneurial intention of the students of vietnam 
university through various quantitative methods and concluded that there are  numerous motivational factors influencing 
the entrepreneurship intention. Anna Olszewska(2015) examined perceptions and attitudes of students by using cross 
cultural and cross program comparison and analysed how the entrepreneurial intention varies according to level of 
education and country of study. Dr. J. P. Kumar, Ms. A. Abirami(2012) studied the college students perception on 
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entrepreneurship and innovation .The research  paper also concentrated dependency between students personality and 
entrepreneurship. 

Iulia C. MURESAN,Gabriela O. CHICIUDEAN,Felix H. ARION,Rezhen HARUN,Andra PORUȚIU(2017), in 
their paper examined motivation of undergraduate engineering students  towards entrepreneurship and found that great 
number of students would like to start an entrepreneurial venture up on completing graduation. Patrick Ebong Ebewo, 
Richard Shambare and Robert Rugimbana(2017)  in their study concluded that entrepreneurial intent among students can 
be surged by increasing positive attitude among students regarding entrepreneurship. Muhammad Faisal Aziz,Dr. Ansarul 
Haque,Asif Mahmood(2017) inquired in detail about entrepreneurship ambitions among students of oman given the 
changing macroeconomic environment of middle east owing to oil crisis. 
Ilesanmigbenga Joseph(2017) analysed the factors influencing entrepreneurial intention among international students of 
malaysia and has recommended that colleges in malaysia should organise more entrepreneurship education and training 
to students to increase level of intent of students towards entrepreneurship. Ambreen Khursheed(2017)  analysed the 
perceptions of students regarding entrepreneurship in university of central punjab and concluded that even though a great 
number of students have positive perception they also sense hurdles to entrepreneurship. Priya Renjini S(2016) carried 
out a study in cochin city, Kerala , India  to analyse the students perception towards entrepreneurship and also to analyse 
the favourableness of the current education system in generating new entrepreneurs. 
Elizabeth W. Kabui, Jackson K. Maalu, PhD.(2012) in their study found that there were no difference about 
entrepreneurship perception between students who studied business studies at school and students who had no exposure 
of business studies at school. 
Most of the reviews discussed above augment the fact that the students have a positive intention towards entrepreneurship 
as a career. In the following sections, the paper discusses in detail the entrepreneurial intentions of the students of chittor 
district , Andra Pradesh. 
 
 
 

III. DATA ANALYSIS & INTERPRETATION 
A. Demographic Data 

TABLE 1 
Major Demographic Categories of Respondents 

Demographic Factors Options Count Percentage 

Gender 

Male 178 62 

Female  109 38 

Total 287 100 

Education 

Under Graduation 135 47 

Post Graduation 152 53 

Total 287 100 

Age in Years 

Less than 20  42 15 

20-25 227 79 

26-30 12 4 

Greater than 30 6 2 

Total 287 100 
The demographic information of 287 students who answered the survey is categorized in Table.1 

B. Family support 
The Analysis explains whether the family members would support whatever career choices students make. This 

question was asked to find out whether family would support the students if they pursue entrepreneurship as a career. 
 

 
Fig.1 Family Support 
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The Analysis reveals that majority i.e. 79 % of the student’s family support whatever the career choices that they make. 
16 % of the students are not sure whether their family support their career decision. Only a few respondents i.e 5 % of the 
respondents feel that their family would not support their career choice. 
 

C. Students Perception towards entrepreneurship as a career. 
The Fig.2 explains the student’s perception towards whether entrepreneurship is a good career option. It is found 

that 80% of the students have a good and positive opinion that entrepreneurship is a good career option. 16% percentage 
of the students does not have any opinion and only a meagre 3 % of the respondents have a negative opinion towards 
entrepreneurship as a career option. 
 

 
    

Fig.2 Students perception towards entrepreneurship as a career. 
 

C. Entrepreneurship gives good status in the society. 
Figure.3 explains student’s perception towards status the entrepreneurship provides when compared to doing a 

regular job. 78 % of the students have given positive opinion that being entrepreneur gives a good status in the society as 
doing a regular job. Only a few of the respondent’s i.e 7% of the respondents are of the opinion that entrepreneurship does 
not give good status in the society. 
 

 
Fig.3 Entrepreneurship gives good status 

D. Entrepreneurship as a career option. 
Students were asked whether they would pursue entrepreneurship as a career option if they were given full 

awareness and training about entrepreneurship. Majority of the students i.e 69 % of the students agree that they 
would pursue entrepreneurship as a career if given full awareness. 31 % of the students would not pursue 
entrepreneurship as a career option. 
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Fig.4 Student’s intention on choosing entrepreneurship as a career. 

 
E. Barriers of entrepreneurship 

Hypothesis 
Null Hypothesis:(H01) There is no significant differences between customer perception towards various  barriers of 
entrepreneurship. 
Alternate Hypothesis: (HA1) There is significant differences between customer perception towards various  barriers of 
entrepreneurship. 

The Study analyses student opinion about perceived hindrances that may act as barriers for students in pursuing 
entrepreneurship as a career. The students asked to rate the severity of the hindrances i.e.  Fear of Failure, Non acceptance 
by the family, Non acceptance of society, Lack of awareness, Lack of Fund, Lack of ideas. Hypothesis is framed in view 
to test  whether students perceive all barriers to be same or whether some barrier has more impact than others. Kruskal  
Wallis H test and one way Anova are employed to test the hypothesis. The results are explained below. 

 
TABLE II 

 Comparison of Mean Ranks of Perceived Hindrances Towards Entrepreneurship 

Perceived Hindrances Number of observations Mean Rank 

Fear of Failure 287 644.21 

Non Acceptance by Family 287 671.40 

Non Acceptance of Society 287 606.29 

Lack of Awareness 287 897.13 

Lack of Ideas 287 770.97 

Total 1435   

 
 
Table .II shows the mean ranks of the different perceived barriers towards entrepreneurship. It is evident from the table 
that Lack of awareness has the highest mean rank followed by lack of ideas. Students perceive that these factors are more 
important barriers compared to others. This can be proved statistically by calculating kruskal wallis hypothesis. Results 
of the table are discussed below. 
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TABLE III 

Kruskal Wallis Statistics for Mean Differences Between Perceived Barriers 
 

Test Statistics Value 

Chi-Square 96.476 

Df 4 

Asymp. Sig. .000 

 
 
From the Table.III it can found that Significance P = 0.000 which is less than significance level 0.01.The Null hypothesis 
is rejected. It is concluded that there is significant differences between perceived barriers towards entrepreneurship with 
mean ranks of lack of awareness (897.13) and lack of ideas (770.97). Students perceive lack of awareness as the most 
severe barrier followed by lack of ideas. 

F. Factors affecting career choices. 
Hypothesis 2  
Ho2:There is no significant differences between student perception towards factors affecting career choices. 
Ha2: There is significant difference between student perception towards factors affecting career choices. 

As a part of the study students are asked to rate the factors which affect their career choices. The factors 
considered  are salary, Family’s Choice, Friends Influence, Job Security, Status , Your Interest. The Analysis is carried 
out to find out statistically whether there any factors which stand out from the rest. Kruskal wallis test and one way anova 
are carried out to find out the statistical difference between the mean of these factors.Both the test yielded the same results. 
The results are explained below. 
 

Table IV 
Anova Table  of Factors Influencing Students Career Choices. 

  Sum of 
Squares 

Degrees of 
Freedom 

Mean Square F Significance 

Between Groups 181.292 5 36.258 70.318 .000 

Within Groups 884.829 1716 .516     

Total 1066.121 1721       

 
From the Table.IV it is found that p=0.000 which is less than level of significane0.01. Null hypothesis is therefore 

rejected and it is concluded that there is significant differences between students perception about factors affecting career 
choice..  

Post Hoc Analysis is performed to find out which of the variables are significantly different from the other. The 
table 5 explains the mean difference between the variables and variables whose mean differences are statistically different. 
Table 6 explains how these factors are grouped together based on the mean values. Salary, Family and Friends are grouped 
together and there is no difference between them. Status and Job security are grouped together in group 3. The Stand alone 
factors are Friends and Interest. The Factors within the group are not different from each other but they are different to 
other groups. The Most influential and least influential factors are Interest and Friends with mean values of 4.69 and 3.62. 

 
 
 
 
 
 
 
 
 
 

Suraj Punj Journal For Multidisciplinary Research

Volume 8, Issue 7, 2018

ISSN NO: 2394-2886

http://spjmr.com/83



 

 

Table V 
Post Hoc Analysis Factors Affecting Career Choice. 

 

Grouping 
Variable(X) 

Grouping 
Variable(Y) 

Mean 
Difference 

Std. 
Error 

Sig. Statistical Significance of Mean 
difference. 

Salary Family -.063 .060 .902 No 

Friends .585* .060 .000 Yes 

Job Security -.240* .060 .001 Yes 

Status -.073 .060 .827 No 

Interest -.484* .060 .000 Yes 

Family Salary .063 .060 .902 No 

Friends .648* .060 .000 Yes 

Job security -.178* .060 .036 Yes 

Status -.010 .060 1.000 No 

Interest -.422* .060 .000 Yes 

Friends Salary -.585* .060 .000 Yes 

Family -.648* .060 .000 Yes 

Job security -.826* .060 .000 Yes 

Status -.659* .060 .000 Yes 

Interest -1.070* .060 .000 Yes 

Job security Salary .240* .060 .001 Yes 

Family .178* .060 .036 Yes 

friends .826* .060 .000 Yes 

Status .167 .060 .060 No 

Interest -.244* .060 .001 Yes 

Status Salary .073 .060 .827 No 

Family .010 .060 1.000 No 

friends .659* .060 .000 Yes 

Job security -.167 .060 .060 No 

interest -.411* .060 .000 Yes 

Interest Salary .484* .060 .000 Yes 

Family .422* .060 .000 Yes 

friends 1.070* .060 .000 Yes 

job security .244* .060 .001 Yes 

status .411* .060 .000 Yes 
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Table VI 

Homogeneous Subsets Factors Affecting Career Choices 

  

Grouping Variable N 

Subset for alpha = 0.05(Means for Groups) 

1 2 3 4 

Tukey HSD friends 287 3.62       

Salary 287   4.21     

Family 287   4.27     

status 287   4.28 4.28   

Job security 287     4.45   

interest 287       4.69 

. 
G. Association between Entrepreneurship Awareness and Entrepreneurial Intent. 

Hypothesis 3 
Null Hypothesis: Awareness towards entrepreneurship and Entrepreneurial intent are independent 
Alternate Hypothesis: Awareness towards entrepreneurship and Entrepreneurial intent are dependent 

 
Table VII 

Chi square Values for Awareness and Entrepreneurship Intent. 
 
 Value df Asymp. Sig. (2-

sided) 
Exact Sig. (2-

sided) 
Exact Sig. (1-

sided) 

Pearson Chi-Square .045a 1 .831 
  

Continuity Correctionb .007 1 .934 
  

Likelihood Ratio .045 1 .831 
  

Fisher's Exact Test 
   

.897 .466 

N of Valid Cases 287 
    

 
From Table .VII it is found that p value(0.831) is greater than significance value(0.05), hence null hypothesis is 

accepted. It is concluded that awareness towards entrepreneurship and entrepreneurial intent are independent. 
 

H. Association between Entrepreneurship Status and Intent. 
Hypothesis 4 
Null Hypothesis: Students attitude towards entrepreneurship status and entrepreneurship intent are statistically 
independent. 
Alternate Hypothesis: Students attitude towards entrepreneurship status and entrepreneurship intent are statistically 
dependent. 
From the table.9 it is found that P value (0.00) is less level of significance (0.05). Thus null hypothesis is rejected and it 
is concluded that Students attitude towards entrepreneurship status and entrepreneurship intent are statistically dependent. 
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Table VIII 
   Status Vs entrepreneurial intention crosses tabulation 

 
 Intention Total 

No Yes 

Status 

Agree 

Count 57 168 225 
Expected Count 69.0 156.0 225.0 
% within Status 25.3% 74.7% 100.0% 
% within Intention 64.8% 84.4% 78.4% 

Disagree 

Count 11 7 18 
Expected Count 5.5 12.5 18.0 
% within Status 61.1% 38.9% 100.0% 
% within Intention 12.5% 3.5% 6.3% 

Neutral 

Count 20 24 44 
Expected Count 13.5 30.5 44.0 
% within Status 45.5% 54.5% 100.0% 
% within Intention 22.7% 12.1% 15.3% 

Total 

Count 88 199 287 
Expected Count 88.0 199.0 287.0 
% within Status 30.7% 69.3% 100.0% 
% within Intention 100.0% 100.0% 100.0% 

 
Table IX 

Chi square values for Status Vs intention. 
Chi-Square Tests 

 Value df Asymp. Sig. (2-sided) 
Pearson Chi-Square 15.383a 2 .000 
Likelihood Ratio 14.421 2 .001 
N of Valid Cases 287   

     
 

From the Table IX it is found that P value (0.00) is less level of significance (0.05). Thus null hypothesis is rejected and 
it is concluded that Students attitude towards entrepreneurship status and entrepreneurship intent are statistically 
dependent. 
 

I. Association between Inspiration towards entrepreneurs and Entrepreneurial Intent 
Hypothesis 5 
Null Hypothesis: There is no significant association between inspiration towards entrepreneurs and entrepreneurial intent. 
Alternate Hypothesis: There is no significant association between inspiration towards entrepreneurs and entrepreneurial 
intent. 

Table X 
Cross tabulation inspiration by entrepreneurs and Entrepreneurial Intent 

 
 
 Intention Total 

No Yes 

Inspiration 

No 
Count 37 48 85 
Expected Count 26.1 58.9 85.0 
% of Total 12.9% 16.7% 29.6% 

Yes 
Count 51 151 202 
Expected Count 61.9 140.1 202.0 
% of Total 17.8% 52.6% 70.4% 

Total 
Count 88 199 287 
Expected Count 88.0 199.0 287.0 
% of Total 30.7% 69.3% 100.0% 

 
 
 
 

TABLE. XI 
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 Chi-square values for inspiration by entrepreneurs and Entrepreneurial Intent 
 

 Value df Asymp. Sig. (2-sided) Exact Sig. (2-sided) Exact Sig. (1-sided) 
Pearson Chi-Square 9.405a 1 .002   
Continuity Correctionb 8.565 1 .003   
Likelihood Ratio 9.113 1 .003   
Fisher's Exact Test    .003 .002 
N of Valid Cases 287     

  
From the Table .XI, It is inferred that p value is 0.002 which is less than significance value 0.01 and thus null hypothesis 
is rejected. It is concluded that there is significant relationship between inspiration towards entrepreneurs and 
entrepreneurial intent. 
 

IV KEY FINDINGS AND SUGGESTIONS 
 Among the barriers causing hindrances to entrepreneurship, students consider lack of awareness about 

entrepreneurship and starting a new business as a major hindrance. In spite of government introducing many 
schemes, awareness seems to be low. Government along with educational institutions can promote 
entrepreneurship education in colleges. 

 Among the factors influencing career choices of student’s interest towards the career is the most influencing 
factor. Job security and status also play a crucial role in influencing student’s career choice. Friends influence 
found out to be the least important factor influencing the student’s career choice. 

  It is clear from the findings that students choose a career which they are interested in. Educational institutions 
and government can partner together towards creating interest towards entrepreneurship by creating awareness 
programs about benefits that students can reap by choosing entrepreneurship as a career. 

 Majority of the students (80%) have a positive perception towards choosing entrepreneurship as a career option. 
 Most of the students (78%) feel that entrepreneur can have a good status in the society as doing job in any reputed 

company. It is obvious from the findings that there is a positive mindset among the students regarding 
entrepreneurship 

 There is a strong association between attitude about entrepreneurship and intent to start a business and students 
who have positive attitude about entrepreneurship also have a positive intent to start a new business in the future. 

 People who are already inspired by entrepreneurs have a positive intention of starting a new business as the 
variables inspiration towards entrepreneurs and intention of becoming a entrepreneur in the future as significantly 
associated.  

V. CONCLUSION 
The Study titled ‘Students perception towards entrepreneurship’ is conducted to analyse the perception of students of 
chittoor district , Andrapradesh, Tamilnadu . The Study revealed that most of the students have a positive perception 
towards entrepreneurship as a career. It is a harsh reality that even though the students have a positive intention about 
entrepreneurship and entrepreneurs, only a meagre percentage of students choose entrepreneurship as a career option. The 
Results of the study proved that students consider lack of awareness as the major hindrance to entrepreneurship and there 
is also a strong association between pre existing inspiration about successful entrepreneurs and intent towards starting a 
new business. One of the important suggestions that can act as a catalyst in promoting entrepreneurship is that Government 
can collaborate with educational institutions and provide more professional courses in entrepreneurship as a separate 
discipline. If the students get to know about the benefits they reap about entrepreneurship there is definitely a strong case 
he/she can become a future entrepreneur. The Paper concludes with the core theme promoting entrepreneurship not only 
boost the economic position of an individual it boost the economy of the country. 
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